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What is social media?

Q1.
I. What is social media?
Social Media is a form of technology that is used for communication and sharing by using a platform. These platforms are ideal for social media marketing due to the high level of interaction from potential clients.
II. What are the 5 P’s of a marketing plan? How do they influence the positioning of the product?
The 5 P’s are Product, Place, Price, Promotion & Packaging. Each of these have a significant impact on how successful the marketing plan is. They influence the positioning of the product in several ways;
Product is all about how it will stand out/differentiate from other similar products.
Place is where you’re intending to distribute these products from franchise to online-only, wholesale or brick and mortar outlets. These can all incorporate social media to create a large place with or without having a physical presence. 
Price can be determined by 4 different ways; 
Psychological pricing (items ending in .95 and .99 to make the product more appealing), 
competitive pricing (‘meet or beat’ with other businesses price competition), 
quality pricing (pricing products correctly in accordance with products value to attract the correct consumer)
penetration – pricing products at a low unit amount and selling large amounts of units with the objective of gaining market recognition. 
Promotion – 
PR campaign’s (public relations) can be used to promote a product.  
Internet marketing – keyword techniques and programming on social media and internet searches can increase leads and traffic to company’s websites.
Packaging can draw the customer in or turn them away. Protection of product, labelling, colour and appeal are all considered.

III. How can social media be used for sending the messages across?
Social media has become a part of every day life. Social media has enabled us to target consumers directly without pushing for sales through genuine interest from the consumers keyword searches and through social media programming.
IV. [bookmark: _GoBack]What is Psychological pricing?
Psychological pricing is a form of attracting the consumer to purchase the product. The idea is that consumers are more likely to purchase something that costs £49.99 rather than £50. Often stores will advertise products ending in .95p or .99p to attract these consumers.

Q2. What is the importance of social media for marketing?
Social media is a great addition to marketing, however it’s important to remember that not all consumers are on social media. Other forms of marketing are commercials, in-store promotions, flyers or emails. Social media marketing can increase your brand’s awareness, traffic to website, leads and sales through strategic planning including the 5 P’s – Product, Placement, Promotion, Price and Packaging can all have an impact/influence on how successful your marketing is compared to similar products from other companies. Social media marketing if done right can be cost effective, it can also improve brand loyalty and allow you to engage with your customers to handle complaints, improve your product research, create more brand awareness and develop brand loyalty with consumers.
