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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Marketing and Customer Services
Assessment #7 
Total Marks: 30
1. Short Questions: (8) 
i. Identify a potential target audience for an event in each of the following sectors: 
a. Sporting = Athletes (inspiring athletes), supporters of that sport. 
b. Corporate = office personnel, managers or leaders. 
c. Leisure = general public (with interests in the event idea). 
ii. Explain the importance of identifying other events in advance, which may directly compete with the one you are going to organise. 
The importance of identifying other events in advance may be to compete with the one you are going to organise is because it can influence your ticket sales, the interest as public may feel they need to choose between the events. 
To allow more marketing for you to boost customers to choose your event.
iii. What is customer service? 
Customer service is the term used to describe how a customer feels about an event or service has been provided. Customer satisfaction occurs when customers believe they have had a good buying experience.
iv. Outline the customer service skills required by an event planner/ coordinator. 
The customer service skills required to promote an event are to be detailed-orientated, organised, have an engaging personality, be a good negotiator, have an eye of design, be energetic, solution-orientated, motivated, unflappable and resilient.  
2. Explain the importance of the following resources required to promote an event. (5)
a. Time – time is important to promote an event to enable plenty of marketing time, ensuring enough time is allowed for evacuating a venue, allowing enough time to set up at the beginning and take down at the end of the event. 
b. Budget – Budget is important to keep spending within the budget, as it is reviewed and to see where/ if profit can be made i.e. with ticket income. To promote the event through marketing avenues i.e. news/ social media.  
c. Staffing – staffing is important to promote the event as they come across professional, polite, make staff aware of providing the correct services to the right customers. staff should be most welcoming and use a friendly approach with an audience, also be positive. It is important staff answer customer queries accurately and quickly.  
d. Equipment – equipment is important to promote n event using evidence the equipment work well, i.e. from previous events allow sound testing. 

3. Write short notes on the use of the following: (12)
a. Radio communication – should have sufficient communication links between prominent personnel, security, incident control room. May use radio communication on site. 
b. Telephone equipment – can use dedicated phone lines, these should link to off-site emergency service control rooms with event control units. Some venues i.e. sports arenas may use internal telephone networks to connect onsite communication controls. 
c. CCTV – (Close Circuit Television) can provide safety, security to identify crowd problems and manage the crowd. 
d. Alarms – can be used as audible devices used to alert people about a risk, hazard or danger. They provide limited information about emergency situations.  
e. PA Systems – can give messages, these must be clear, unambiguous and understandable to all guests at the venue and in the surrounding area. The announcer needs to have a good view of the entire venue and a good communication link with all the control points. 
f. Screens, Score boards – can be used to deliver messages without interfering with performances and can reinforce announcement give over the sound system. 
g. Loud hailers – are strategically located at different sections of the venue to provide back up to PA Systems. They require well-trained staff to operate them and their batteries must always be charged to full capacity. 
Activity. (5)
Based on your experience of going to a wedding which you have attended in your locality answer the following questions: 
a. What type of event was this? Formal
b. How many people attended and what was their background; were they family, friends, acquaintances, neighbours and work colleagues – who was involved and why? 150 people attended, mainly family and friends due o being a private event and the couple wanting a quiet event. 
c. Was there anything unusual about the event – such as, special costumes or a historic venue? Black, white and pink theme with formal dress. 
d. Is the market for wedding in your locality changing? If so how? 
People want either small group event or big and open to all wedding. The look of building and room set up is important especially in regards to coloured themes. 

e. Are these changes due to social factors, if so what are they?
They are due to what is seen as social accepted by important people within the couples social network. 
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