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 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
LinkedIn is a business social media platform and it is set up more formerly than the other platforms.  I haven’t need to set up an account yet for Hertford Flooring, but I do have an account for myself as a separate business individual.  When you first look at a LinkedIn profile; the layout is of a very similar view to a CV so all your professional information is seen in detail and other networkers can endorse you if they have worked with you.  My profile is centered round my work in the arts and therefore I have connections with artistic companies.  I like to share their posts on my profile when I can as they tend to be about potential goals which are taking place within their organization or challenges that have already been achieved.  I find LinkedIn to be a very positive platform for businesses and I look forward to hosting an account for Hertford Flooring soon.

I have been able to engage with likewise people; again, the artistic kind and introduce myself to the industry via LinkedIn.  I have received communication about potential work, courses and other events that are relatable.  LinkedIn is full of everything you desire within the sector you are associating yourself with and it is very exciting and dynamic.  

We have found Twitter very useful and probably more so in the last few months.  I remember when I first set up the account for Hertford Flooring and I was following everyone until I had used up my followers’ limit.  Initially I just wanted us to get ourselves out there on social media but then learned it was useful to be selective when it comes to who we follow.
.  
There are a lot of ingenuine “followers” I discovered, who are not at all relevant to us as a company, so I held back on them.  I found by using hashtags (example #hertfordflooring) this helped us to grow on the networking site and we now have connections all over the country with other flooring companies, interior designers and contractors.  I also make sure I retweet other followers’ tweet as it shows 1) we are active on social media even if we don’t have our own tweet that day and 2) it shows support and potentially links to new followers.

I tweet a lot of our jobs in the form of photographs and therefore I hashtag the carpet supplier, the range and the colour.  This results in more followers and new interest, it’s especially nice when we get a re-tweet.  I mentioned in my last assignment how I like to play around with words and again this helps with engaging to our followers.  A recent tweet I posted was a job which was in the colour “teak”, so I tweeted “the colour is teak, pop into Hertford Flooring to take a peak.”  I think humour can be a good tool in tweets too.  

We have a business page on Facebook, and this has been very engaging. I post up to three times a week using photos of jobs we have completed that week and we often get comments from our audience which include lots of “likes”.  Currently Facebook is the most engaging of all our social media platforms and we have made it a rule that it is purely a portfolio of our work.  We had an incident towards the end of last year; someone had posted onto our page something irrelevant and this was a realization that we needed to re-set out settings.  We only allow posts from the public once they have been checked by me first and I am able to do this through adjusting the settings on the privacy section.  I still use hashtags on our Facebook business page as I am aware how effective these are.  I hashtag the supplier, the product and the colour or the style so when people are doing a search on line for something like that, I know we (with those hashtags) will appear in a search feed.

Hertford Flooring is a niche business as we supply and fit middle to high end carpets and wood; we are still learning where we fit in the social media world.  Facebook is the most effective so far because everyone uses it.  Blogging is a whole new ball game as we would need to work out what and why are blogging.  All our blogging at a degree is on Facebook, Twitter and Instagram.  Now I am currently in the process of creating individual albums on our Facebook page.  The idea is that our audience can find our completed jobs categorized and this would be by selecting one of our albums.  The albums are sectioned into suppliers so for an example “Westex” is a supplier known for their carpets but now they are suppliers for vinyl.  I wrote this paragraph “Using only the best wools, spinning techniques, dyeing, tufting and high-quality protectors the secret to the quality and resilience of our carpets lies in the Westex 2 and 3-fold yarn. Acting like a ‘spring’ the yarns give the kind of durability that includes non-crush properties and helps prevent pile reversal not due to footfall.
With over 1,400 options of style and colour, choose your Westex carpet with in complete confidence.
Westex now does Vinyl Flooring which is very exciting for Hertford Flooring, we have samples in the shop so please come by and take a look.”  Each album has a bio like this, and I feel it is easier for customers to refer to what we have to offer.  This is a task in progress, and I am really enjoying putting it together.  I can adapt each album as and when we complete jobs (I post the photos including a little spiel about it).  This keeps our page interesting and active as when I post new photos on an album, previous photos from a past job appear again and this reminds customers of those.  This can also be a result to an introduction to someone who has not seen those past photos before.  It is a win, win situation.

Previously when I have posted stories of jobs, for example the before and after photos of a house we have carpeted I add music and make this story into a short video.  I select 30 seconds for each photo to be viewed at before the next one appears, and the music is a compliment to the style of the carpet.  I do not to this too much as they can get missed by our audience so this is more of a quarterly highlight and then that way, I can use effective hashtags to engage more.

[bookmark: _GoBack]Hertford Flooring is still a work in progress when it comes to social media and this is an exciting time for us.  We use another platform called “Houzz” which is a similar set up as our Facebook page as we have it as a portfolio.  I am discovering how important it is to be marketed on different platforms and to use them in the most effective way.  We use Pinterest too which enables us to show the result of a job; and then we can post how the space we have carpeted looked before which adds a dramatic effect and even the “wow” factor.  It gets people intrigued because we are story telling about our jobs.  Social Media is the modern way of telling a story and being able to share it to an audience who want to hear about it!
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