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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. What are tangible and intangible services in tourism? Give at least two examples for each. 6 
Both tangible and intangible characteristics combine to make the environment/location. Intangible aspects give the sense of a good/happy place to be, whereas the tangible aspects need to have certain standards for the safety of the tourists. 
Tangible being something you can physically touch, e.g. infrastructure and Superstructure. Tourists tend to visit such historic cities to learn about the history and seek out some of the historical building/sites on their journey. 
Intangible is Something you cannot physically touch e.g. Atmosphere and friendliness. Aldo hospitality can make such a difference when needing a helping hand/advice or recommendations. 

2. What is tourism product? 6 
A tourism product is different elements that are combined to please a tourist. There are different buildings/objects/structures/restaurants/nature or accommodations which are around the world and there for attraction or consumption. These can be historical attractions. The attractions are which determines the tourist to which place they want to visit, some examples: Walt Disney World in Florida, Eiffel tower in Paris and Stonehenge in England. Tourism product is primarily an experience not a product. 


3.Define tourism infrastructure and superstructure. 4
Infrastructure is the base before Superstructure can be placed. E.g. roads, sewage, water mains or power supplies.
Superstructure are tourist services, that are built after the infrastructure is in place e.g. hotels, accommodation and restaurants. 

4. What is cluster concept in tourism? 8
[bookmark: _GoBack]A cluster concept in tourism is different developments a tourist would like in one destination. These include, accommodation, restaurants, attractions, transport, amusements, shopping and historic factors. For example, Walt Disney world has a lot of tourists visit every day. To keep up with the tourists needs they have everything available from dining, washrooms, accommodation, entertainment, amusements, historical aspects, transport facilities and leisure facilities. This destination has its own identify and that’s what makes it different from all the other destinations. 
 5. What are resort complexes? 6
A resort complex is the destination where the resort is placed/built. Having lots of open land and landscape surroundings is the perfect destination for a resort. A resort complex can also be a time share, belonging to the government. Investors borrow funds and put together a plan to build, upon a complex. Resorts like these maximize the superstructure to facilitate numerous accommodations, restaurants and attractions. Also remembering the correct balance of these to accommodate all tourists. 
 All inclusive resorts are normally placed in walking distance of a beach for more of a leisured type holiday, although normally there are plenty of excursions too. Some all inclusive hotels include: ClubHotel Riu Buena Vista in Tenerife and Breathless Montego Bay in Jamaica. 
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