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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.

For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
Tourism Products and Services
ASSESSMENT # 2                                                                                                    Total Marks: 30
Answer the following Questions:

1. What are tangible and intangible services in tourism? Give at least two examples for

each. 6

2. What is tourism product? 6

3. Define tourism infrastructure and superstructure. 4

4. What is cluster concept in tourism? 8

5. What are resort complexes?

ANSWERS

1.  Tangible goods are physical products defined by the ability to be touched. 
 Example: (a) Tangible products are designed and manufactured from physical materials that can be organic or inorganic. Examples of common tangible products include computers, desks, cars and mobile phones, consultancy or project work.

(b) When you go shopping in a store, everything you place in your shopping cart would be tangible goods. 

An intangible good is a good that does not have a physical nature, as opposed to a physical good (an object).

(a) Say we can download an app to our smartphone: that app is intangible.

(b) Marketing a service or intangible product takes creativity because you are trying to sell something a customer cannot physically see, smell, touch or taste.
2. A tourism product can be defined as the sum of the physical and psychological satisfaction it provides to tourists during their travelling en route to the destination. The tourist product focuses on facilities and services designed to meet the needs of the tourist. It can be seen as a composite product, as the sum total of a countrys tourist attractions , transportation,accomodation and entertainment which result in customer satisfaction. Each of the components of a tourist product is supplied by individual providers of services like hotel companies , airlines,travel agencies,etc.
3. Tourism infrastructure is a range of devices and institutions constituting material and organizational basis for tourism development. It comprises four basic elements: accommodation facilities, food and beverage facilities, accompanying facilities and communication facilities. The superstructure consists of public or private enterprises, installations, and facilities that deliver an experience or service to the tourist. An example of a superstructure is the lobby and floors in a high rise building.
4. Tourism cluster is a geographic concentration of companies and institutions interconnected in tourism activities. This includes suppliers, services, governments, institutions, universities, and competitors.The concept of clustering is becoming increasingly popular in tourism. 
5. The term resort may be used for a hotel property that provides an array of amenities, typically including entertainment and recreational activities.  Some resorts are also condominium complexes that are timeshares or owed fractionally or wholly owned condominium.
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