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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
What is meant by ‘consumer protection’? 

Consumer protection are laws and organisations that have been put in place to ensure the rights of consumers (general public) as well as fair trade. This means that companies and organisations are obliged to give accurate information on the product that they are selling. This is imperative in the travel industry as consumers are relying on the information to be correct and true so they will purchase the holiday. Once the product has been bought the companies need to lay out the following information in the receipt/contract they have now opened with the consumer: 

·  The destination they are travelling to and the total duration of stay
· The board basis
· The accommodation type and its characteristics 
· Mode of transport
· Passport and visa requirements for the destination that they are travelling to 
· The holiday itinerary 
· Guarantee of advance payment and refund policy 

This then lays out all information that the customer is going to need once that holiday is booked, but this also helps the company as if they are providing this information for every customer then they are not going to make a mistake in the process. 

Who are the ‘organisers’ in the tourism industry?

The organisers are the people that put together the different holiday packages, this can be the flight, hotel and transport (package), they then provide these to the retailers. This can be in the form of posters or brochures or even online advertising. 

Who are the ‘retailers’ in the tourism industry? 

The retailers are the people that sell the holidays or packages to the general public. They also have the capability to sell other services such as theme park tickets or hire cars. An example of this would be ‘Thomas Cook’. 

Who are ‘MICE organisers’? 

MICE stand’s for meetings, incentives, conferencing and exhibitions. They are a niche area within the tourism industry that are focused around organising/planning and booking for large events/groups. They normally would plan for these events for a long time, you can showcase your products, make new relationships with some other companies and as well as having some entertainment for attendees. They are there to fulfil the need of each individual customer. 

What does the travel trade consist of? 

This is a term that is used to describe the range of different organisations operating as intermediaries within the travel industry. This usually includes, travel agents, tour operators, wholesalers and group leaders.

How the I.T developments have affected the tourism industry? 

IT has affected the tourism industry massively. The public used to rely on front line staff in travel agents to help them plan their holidays, they would also need to use a check in desk at an airport – IT has eliminated this. People can now use the internet to browse through different holiday packages/destinations and even check in to their flights and print off boarding passes. This means that now that IT has taken over this role then employees are able to focus on customer service and dealing with any problems that may arise. 

Outline the risks associated with the tourism business. 

There are many risks associated within the tourism industry. Some include natural disasters such as extreme weather (hurricanes, tsunami’s). Tour operators need to ‘buy’ seats from airline companies to sell to the general public, however the tour operator need to pay for these seats even if they are unable to sell them, therefore the company are taking a risk buy bulk buying seats on a flight when they may not be able to sell them all. There would be a contract in place where they may not be able to cancel the seats if they are unable to sell them. The tour operator may sell the seats at a percentage so they can make a profit and minimises the risk, meaning any seats that have not been sold can be sold until the last moment at a cheaper price. 

Why is it necessary for tourism professionals to have knowledge about regulations to tourism? 

It is important for professionals to have good knowledge about the different regulations as they are the representatives of the industry. They need to know how to deal with different situations as and when they occur. The regulations are based on the development and management of the tourism industry, without these then the industry would not have a structure to work from.

Discuss the roles of intermediaries in tourism. 

[image: Image result for virgin holidays marketing campaign]Intermediaries in the tourism industry are there to create a link throughout the distribution process, for example tour operators and travel agents are classed as intermediaries. A travel agency is a private retailer or public service that operates as the intermediary between the travel industry (supplier) and the individual. They can help the public with booking a whole package holiday or just a flight. A tour operator is a company that specialises in package holidays, e.g Virgin Holidays, they specialise in each individual customer and try and help with each of their needs. 

They help to keep the tourism industry ticking over, for example with marketing campaigns. These are normally catchy images or television adverts to catch the publics eye to see if they would book a package holiday with them. Please see below an example of ‘Virgin Holidays’ campaign. The intermediaries are important as they are the main point of contact between the industry and the customer. If a customer has an issue when they are on holiday then they need to have a point of contact within the tourism industry (travel agent) to raise any issues or concerns that they may have. 
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