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1. What does a promotional activity aim at?

The main aim of a promotional activity is to persuade customers to buy the product or trip that is being advertised. It is a good source to inform customers about new products or even reminding them about an existing product. That option is good if we want to sell something because potential customers would like to know everything about a product and why our one is better then the competition. 

Right now we have lots of types of tourism so that means we will need a different type of promotional activity for each of them. For example, international tourism will be different then local tourism. For instance, a television will be much more effective for promoting local tourism and less effective with international one.
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This is why all promotional activities have to have clear cut objectives when deciding what to aim at and answer all important questions, like “What is being said and to whom?” and “What are the goals”.

2. What does GTA stand for? And what is its role in Tourism marketing?

GTA stands for Gullivers Travel Associates. Gullivers Travel Associates is a world leader in the provision of ground travel products and services to the fully independent travel industry. The company was founded in 1987 and is based in Madrid, Spain.
 
The main role in GTA is product development and they work very closely with the private sector to attract the largest number of customers available. They deal with the promotional job to create an image and impression of a location which will stand out from the competition. It is a private sector job to sell that to the customers by using things like advertising. The most common method of selling is a brochure that will contain all travel destinations with a multitude of colour photos that promote this location and any targeted packages. Also, the GTA and private sector will do some activities like travel trade shows and exhibitions to increase potential business. They will also share the marketing costs for some of these marketing activities. They can create a promotional strategy that blankets domestic, as well as, foreign investment.

3. What is advertising and how is it different from marketing?

Advertising is very important in travel and tourism and is often the function for selling products and services. It is so important that most companies are recommended to use an advertising agency with first hand knowledge of the given market and a proven record in tourism. They will then put together a media plan in collaboration with the client and lay out the marketing justifications nearly always at a cost price. One popular award-winning advertising agency is Proximity London which is used by Virgin Holidays for promoting their latest holidays and trips abroad.
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The main focus of advertising is always about the image of the location you are trying to promote and represent. It is essential to maintain the image of the location and build on this image to create more tourism, but it does come at a price. Advertising is often very expensive as it typically requires involvement from well known newspapers, magazines and TV channels. This is why the level of advertising often comes down to the budget and size of the country. If the budget is low or the country is small, it is likely to only get a small section of a lesser known paper or TV channel. On the other hand, if it’s a big country and has a big budget the advertising will tend to be full page spreads or pull-outs in popular national newspapers like The Sun. This is why small countries with a small budget use other types of advertising like Travel writers and other public relations. 

This is different from marketing because it is just one small component of marketing. Marketing is made up of lots of different components such as Media planning, Market research, public relations and advertising. They will all have their own roles and work independently but share the same goal and work towards the same end product. 

4.When preparing a promotional material what points should be kept in mind? 

 When we are preparing a promotional material we need to remember about a couple of key points of what we should analyze before creating. That will help as to avoid a waste of funds. The most important questions are: What is the reason for this? Towards whom it is aimed. What should be said? What result is to be achieved? How many should be printed? 

We have three types of promotional material in tourism, they are to inform, promote or educate. That will already help us to answer on the first 3 questions. For example a city map can promote tourist appeal and have advertising, whereas a museum leaflet can have recommendation for other things to see or do in the close area and be educational. If we add useful information, or educational information it’s more likely that people will keep our material for future reference.
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We also need to keep in mind questions like, How many should be printed? When we are preparing promotional material the cost is one of the biggest points to be considered. For example, if we decide to order a big amount of promotional material we could get a cheaper price but if we order too much it could result in an overspend.

The last point to keep in mind would be towards whom the product is aimed at? This affects the promotion as it will be marketed in very different ways depending on if it’s aimed at local tourism or international tourism. 

5. What is collateral material which type of items are included in it?

 Collateral material is part of the marketing product. This type of material has the GTAs logo on top of it and is mostly used in public relations. Companies will tend to give these products away for free as its good promotion. It usually includes materials like pens, postcards lighters or credit card wallets. It is important that these materials have a design and quality that is compatible with the image.

6. What type of information is contained in the Travel Agents manual?

This is an important tool in a travel agency and we can call that a guide or a directory. It contains all important information about hotels, travel agencies, tourist attractions, restaurants, sporting and recreational facilities, entertainment facilities and all tourism services offered. It is a good source of a destination's visiting card.
 
This type of manual is only good for small independent travel agencies because the large company operators will have, they own contracts and work directly with them at often a reduced price to them.
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