· What is marketing?
· Marketing is the strategy of getting people interested in your company's product or service. This strategy happens through market research, analysis, and understanding your ideal customer's interests. Marketing pertains to all aspects of a business, including product development, distribution methods, sales, and advertising

· What is the production concept of marketing?
· The basic proposition of the production concept is that customers will choose products and services that are widely available and are of low cost

· Explain the sales concept of marketing.
· It is a concept or an idea which lays emphasis on the sale of goods and services and not the underlying need or want, and it does not really matter whether the products are actually needed by the customer or not.

· What are the “four Ps” of marketing mix according to McCarthy?
· product, price, place, and promotion

· Explain the term “marketing orientation” 
· A marketing orientated approach means a business reacts to what customers want. The decisions taken are based on information about customers' needs and

· Describe the difference between sales and marketing
· Selling is an action which converts the product into cash, but marketing is the process of meeting and satisfying the customer needs. Marketing consists of all those activities that are associated with product planning, pricing, promoting and distributing the product or service. Selling focuses on the seller needs whereas marketing concentrates on the needs of the buyer.

· ‘Marketing is considered to be the most important activity of the present-day businesses. Discuss this.
· Marketing is considered to be one of the most important activities because they determine the need for a product through consumer research and by observing and quantifying sales patterns of similar goods in the marketplace
· Will Modify existing products or creating new products to match consumer wants and needs
· Determining how best to reach potential customers to make them aware of your products and to persuade them to buy them
· Creating marketing campaigns based on your determinations of the most effective way of reaching customers
· Marketing helps to confirm customer relationships via follow-up sales campaigns and loyalty programs  
· Without marketing generating leads you would have no sales and therefore no business and directly affects a business's success 
· It gives customers a choice and also directly impacts a countries economics as well as opening up career paths

