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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:


1. Give short answers to the following questions:	(8)
0. What does ‘hotel product’ mean? Which components are included in it? The ‘hotel product’ is composed of many elements such as, food, drink, lodging, recreation, health, shops etc. However out of all these the most important arefood, beverage and lodging. According to Philip Kolter there are 5 levels of hotel product which are as follows:
1. Core Benefit: the essential Benefit the customer is purchasing ie. Hotel: bed/rest
1. Basic product: these are the basic functional features ie. Room: bed, bath…
1. Expected product:  Conditions the buyer expects ie. Clean room, quieter location etc.
1. Augmented product: Surpassing customers expectations with things such as prompt room service, music etc.
1. Potential product: The possible evolution to  differentiate the offer ie. All-suite-hotel.
After taking a look at the table above it becomes evidente that at the beginning/core level all hotels are the same and the differences begin to show as you move down the list.
0. Outline the factors that affect hotel pricing.  There are various elements that affect hotel pricing which are as follows (in order of importance)
1. Occupancy and demand: Room availability and customer demand are the biggest contributing factors to hotel prices. During peak seasons (high demand) hotels will raise their prices. Whereas during off-season they will drop the prices.
1. Location of the hotel: It should come as no surprise that if a hotel is centrally located and at walking distance from shops, public transport etc. The prices are going to be higher than other remote hotels.
1. Competition: The hotel idustry is part of a competitive oligopoly market which causes hotels to be interdependent with oneanother meaning that they will closely monitor the actions of other hotels to try and lure customers with better deals and stay competitively priced.
0. What is franchising?
Franchising is a way of expanding your business. The franchisee pays the franchisor to run their business under your Brand name and reputation and knowledge. The franchisor gets a higher dediated staff member that contributes to expanding your business. Its a win win for both parties. 
0. What are the benefits of franchising in the hotel industry?
Franchisees can brand their hotel with a well known brand, while also being provided with a poweful set of tools to drive the new business. They also receive consultation/advice and marketing programmes from the franchisor. The benefits for the franchiser on the other hand, is an alternative to building ‘chain-hotels’ to distribute their services while avoiding the investments and liability of a chain.
1. Compare a product mix of a city hotel with a resort hotel. Also, identify those services which may create a competitive difference between both types of hotel.	(10)
       A hotel located in the city will offer: good connections to public transport, easy access to shops and supermarkets, proximity to tourist attractions, proximity to airports, tour guides etc. Whereas a resort hotel focuses on providing the customer with pools, spas, retreats, ideal weather, quieter locations, family activities, sports etc.
     What i think would what creates competitive difference for a hotel depends entirely on the customer and what he/she is looking for. If their objective is to engage in tourism the competitive difference would be the proximity of the hotel to the city centre and all its facilities. But if the aim is to retreat and relax the competitive difference would be that of a resort hotel that is somewhat secluded.


1. Identify how important it is for a hotel located at a hill station to use “promotions” during the off season. Also, identify the possible sales promotion it can offer.	(12) It is extremely important for a hotel located at a Hill station to use promotions during the off season because there is still costs that need to be covered . Off season is the time of year when there is less activity in the business and due to this the hotel will try to encourage its clientele to pay them a visit by organising seminars/ events or by offering them exciting packages like 2-3 day stay with a half price deal on ski lessons during the Winter months.
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