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 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
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Social media are various platforms that engage with the online public.  Businesses use social media to promote themselves and this can be very effective.  Photos, words (including hashtags) and humour interacted via the internet can have a positive and engaging impact on a business doing well.
Product, price, place, promotion, packaging are the five P’s.  I work for a small family business called Hertford Flooring and what makes us stand out the most from John Lewis and similar retailers for flooring is that we are personal.  Our “products” is our delivery of service.  Every customer has a different request from the next because after all we are assisting in improving their home, for example fitting new floors whether it be carpet or wood.  The wood and carpet fitting service we provide is very special because we have very experienced experts who measure up and then fit the flooring, but we also customise to the customer’s requirement and taste.  The prices vary depending how much time a job takes and what products the customers have chosen.  We have a range of middle to high end carpets, so our prices are not cheap hence why our experts always give a high-quality experience when it comes to fitting someone’s house.
We do not have control over the prices of the carpets and wood because we are ordering and fitting it for the customer.  We are constantly amending the prices at the suppliers request so for example Roger Oates is one of our most expensive suppliers in the sense of selling to a customer.  A price for a Roger Oates carpet would be £67.41 (including VAT) per meter squared.  The 67 makes the price very interesting because it is an odd number and the 41 (also an odd number) in a way gives the illusion that you are not paying a large amount.  If you were to round the price up; you could say it is £70 per meter squared which would boost the price up quite a bit so I feel Roger Oates have been quite clever allocating the pricing numbers to us in the way that they are have.  £67.41 seems almost like a bargain!
As our shop is very small, we try and embrace social media as much as we can.  We use Facebook to showcase our finished jobs for example; photos of a lounge we fitted in Hoddesdon.  We always ask our customers if we can take photos of the result so we can purposely add it to our portfolio on Facebook. We find this platform to be very engaging and effective; we have gained a lot of “likes and shares” via it.  I post photos twice a week with a short description of the job including the products we have used.  This is very helpful to pursue future work as it gives new customers ideas of what they might like to have done to their floors.  Twitter and Instagram, we use more frequently (about 4 times a week I post something).  I still post our jobs we have completed but also reviews we have received, announcements for sales and promotions on a range of carpet and wood.  We use another platform called “Houzz” which is an internet outlet listing companies who cater for the home.  We have received many enquiries from potential customers via this as again we have a portfolio of our jobs on the website and therefore customers can contact us via this platform too.  We have all jobs titled under various “projects” which makes searching for ideas for your home very simple.
We have also started using PINTREST to post ideas for new customers.  We know this has been effective because a customer told us she saw our profile on that platform which encouraged her to drop by the shop and request a service.
I joined the company Herford Flooring two years ago and have made this role as Social Media Administrator my own.  I am learning as I go along hence why I have taken this diploma.  I have discovered what an impact social media has had on our business as more and more people are engaged and looking at our various profiles for ideas but also contacting us this way.  This is an exciting time for Hertford Flooring as they are a small family business and I feel I am helping them reach out to more and more new customers.
We are told by our suppliers when a promotion is happening.  We find this doesn’t make much difference to our business because of the personal touch we already deliver.  We do (as I stated previously) post about promotions from our suppliers on Twitter and Instagram but I feel our customers are content with what we give them without a promotion being involved.  Our customers tend to know what brand, style, quality of carpet or wood they want so if it is going through a promotion then as far as our customers are concerned; this is just a bonus as they would settle on the product regardless.  Our customers tend to know what they want without a promotional distraction.
When I post photos on Social Media using various hashtags, it does excite me to see more companies and customers following us.  I am learning how powerful a word can be; for example, #carpetexperts (two words I realise but for the sake of the hashtag) this has become a hashtag I use a lot as it brings a lot of interest. When I use #hertfordflooring I am aware that our business will come up when a customer is doing a search so obviously this is something, I put with the post regularly.
We do not have a package as such because our long-term reputation is our “package”.  Hertford Flooring has existed for 20 years and have always had a great reputation and I feel my role as Social Media Administrator is its way of keeping updated with the times and reminding folk that we still exist.  More and more people rely on social media, so I know it is important that we keep up to date with that and show our proactivity.  Our portfolio on Facebook showcases colours, designs and styles of carpets and woods that are used which can be very effective especially as the customer doesn’t have to leave the house to see what we can provide.  This helps us a great deal because our show room is only small so we can provide viewings of our products on line and show a good vast amount.
Social Media sends the message that we are alive and kicking.  I always request new photos from my boss when a job has been completed so I can post them on our profiles.  I have observed other businesses social media and seen some that haven’t posted for months which would tell me they are not busy or perhaps not very good.  This is of course just my feeling as it may not be that but from a customer’s point of view and me being that customer that’s the impression I would get.  I believe I need to keep our posts coming as it shows freshness, commitment and a lot of proactivity.
We are becoming a savvy society but then we have had to be due to the constant ongoing updates within technology.  Social Media is very important for marketing, mainly because it is so visual which again makes it effective.  We have a website which is very visual and again we showcase our jobs on here.  This platform has proven to be very effective as we have tabs for Facebook, Twitter and Instagram and therefore it is easy for a customer to be taken to any of those platforms too (via our website). We market ourselves as “middle to high end” suppliers and fitters and we get a lot of famous customers coming to us too.  When a customer comes into the shop, we are quite clear about the fact that we do not do budget jobs but luckily customers are more than happy with that because they know Hertford Flooring is of a quality standard and they tend to know what brand of carpet they fancy (and know we are their supplier).  Our supplier Roger Oates are known for being quite quirky but expensive so last year I did a photoshoot of some our samples in the Roger Oates range and had “Ray” my boss’s dog posing with them.  Once I posted these on social media, the reaction from the audience was received as feeling engaged, entertained but also intrigued by the product.  Last year we sold a lot of Roger Oates and I think social media had a big part in that!
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