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1.	Major factors that determine the consumer behaviours? 
The main objective of marketing a product is to ensure that the needs and wants of both the possible and actual buyer of the product are satisfied. The marketer has to understand the preferences, consumer patterns, tastes, process of purchase as well as the likes and dislikes. The factors that affect the consumer behaviour are (1) personal _ needs, attitudes, values. (2) Personality characteristics (3) Socio economic variables. Basic Factors are, needs, motives, perceptions and attitudes.

2.	What is the difference between a need and a motive? 
A need is a consumer 's desire for a product 's or service 's specific benefit, whether that be functional or emotional. A want is the desire for products or services that are not necessary, but which consumers wish for. More emotional, impulsive at times
 

3.	What are the basic assumptions in Maslow's Hierarchy of Needs?
when the lower need is satisfied, a person moves to the next higher-level need. Human needs form a hierarchy starting from basic needs to higher level needs. Human behaviour is based on needs.

4.	List the major steps involved in the consumer buying process.
i.	Problem recognition or need 
ii.	Pre purchase information search 
iii.	Evaluation of alternatives 
iv.	Purchase decision 
v.	Post purchase behaviour 

5.	 Explain various factors which influence the consumer behaviours?
a.	Personal : personal factors that influence consumer behaviour are age and lifestyle. A consumers income range, their education and occupation. As well as their personality and preferences likes and dislikes 
b.	Psychological : What motivates the consumer, are they driven by others or the perception that others have on them. Do they want to be seen, noticed and admired. What are the consumers attitude towards what they want and what they need. 
c.	Cultural : cultural back ground plays a big role in consumer behaviour. Peoples from different ethnic and cultural groups have different needs, desires , motives as well as likes and dislikes. Class also ranks up there, as well as social class.
d.	social :  family , opinion of the leaders in that consumers life. Role structure, role structure, and reference groups . 

6.	2. Take a magazine and select five advertisements where celebrities are used in the advertisement messages and identify the following:
•	Product 
•	Name of the celebrity 
•	Reference group



Products _ Herbalife 
Celebrity – Cristiano Ronaldo 
Reference group _ Indirect

Product KFC 
Cristiano Ronaldo
Reference group _ Indirect 

Product _ Trump Steak 
Donald Trump
Indirect 

Product _ Pepsi 
Sofia Vegara 
Indirect 

Tagheuer watch 
Leonardo Dicaprio 
Indirect 

Jennifer Anniston 
Smart Water 
Indirect 

Case Study (8)
Edward is an engineering student, he asked his father, Simon, to buy him a calculator. Simon
asked his friend David, to suggest a suitable brand and David told him to buy Casio Fx 82 Model.
Accordingly, Simon bought the calculator and gave it to his son. Identify the following in this case:
a. Buyer ( Simon ) 
b. User Edward
c. Initiator Edward 
d. Influencer David 
e. Decider Simon
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