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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.

For high grades use examples and illustrations where appropriate. 
	ASSESSMENT # 1
Total Marks: 30
Answer the following questions:
Q: 1:  Short Questions
(15)
I.   What is Branding?
AI. What are Social Media?

III.   Define Social Media Branding.
Q: 2:
Discuss the key ingredients of a branding strategy.
Q: 3:
What are the most popular social networks at the time of publication?
       Q:1:
I. Branding is a marketing process which involve creating a catchy and unique name or logo for our product to attract and retains customers.

AI. We can describe social media as a platform, technology or even as an instrument of communication with other people. Social media is about sharing and receiving Information with your friends, colleagues, customers, followers etc.

BI. Social media branding is about being constant, consistent, engaging with our customers. It is about making sure our brand is same offline as it is online.

Q: 2:
There are five key elements to a strong strategy. First one is to define what do we want the brand to say? This includes a logo, characters and icons, feelings and values and of course a brand name.
The next step is to find out what is our brand looks like online now. This means to have a look on social media what people are saying and thinking, how many likes you have or visitors.
To be able to create the right background and support for our brand we
need to create a budget, decide what platform we will use and what tools we will use to be able to bring our brand to life.
We should try to be realistic when creating this strategy. After developing this strategy we need a plan how we will evaluate and check how is our brand doing. We can use tools like Google Analytics, softwares and identify what metrics we will focus on.
Q:3: 

       Facebook, Twitter, Instagram, Youtube, Pinterest


	


Student Statement:

By submitting this assignment, I confirm that this is my own work.
	Student Signature
	Jana Lacikova
	Date
	14.02.2019


For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	


   Assignment Cover Sheet











