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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	

1. What does a promotional activity aim at?
Promotional activity is very important for travel and tourism marketing.  With these activities, we communicate and want to encourage potential clients to travel.
When promotion is good, communication is also good. This communication system is made of sender, receiver and message. Sender is travel organization and receiver is potential client- tourist. The message is verbal or visual send thru radio, press, television, advertise, exhibition, trade shows, direct mail, printed material, travel writers, special promotions, promotional videos.
Promotion planning determines the objectives, the organization should strive to accomplish and the plan of action to attain these goals.
Goals are important in developing promotional strategies. To be effective, goals must be specific, quantifiable, measurable, realistically attainable and have a time frame.
All promotions must have clear objectives like
· Trace the goals
· To make the tourist product widely known, send clear message 
· To make it very attractive to encourage people to try it
· To choose appropriate media and try to get it to right people, without being dishonest 











2. What does GTA stand for?  And what is its role in marketing tourism?

GTA is world leader in the provision of ground travel product and services to the independent travel industry. 
GTA is holding responsibility for showing image of country’s tourism sector in the best possible way. GTA plays big role at advertising and helps to private sector in the venture. GTA does promotional job and then private sector take over to sell a package. 
 They also work together to make marketing and strategy policies. The GTAs main role is also product development. GTA powering global travel and its responsible to reaching marketing goals. They are working together bringing marketing strategy and share marketing costs and activities.


3. What is advertising and how it is different from marketing?
Advertising is verbal and visual form of marketing communication, sending messages to potential client to promote and sell goods and services.  Usually is used good rated advertising agency, having prior experience and good record in tourism. Advertising is most of times expensive it usually involves well know press, magazines or TV.  For many target customers, social media is becoming more popular focus for advertising campaign as it can be a very inexpensive way to reach many different users.  Advertising always stand on budget, it is determinate by size of country, level of development and tourism sector scale. 

For many people advertising and marketing is the same thing – selling the product to marketplace. But there are differences.
Marketing refers to the strategies and preparation we do to get our product or service ready to sell and identifying the target clients for product. Marketing is a long-term process where we determine how we are going to package and brand product and design it to appeal to the target market we look for.
Advertising refers to the process of promoting product or service to the marketplace. Ensuring that you we effectively getting know the product to target clients and enforce the benefits to them is important when it comes to driving successful sales. 
It all means that, marketing involves the ground work of branding and researching the needs of target market and advertising is the process where we communicate with target market.







4. When preparing promotional material which points should be kept in mind?
When we prepare promotional material, always should follow some main points to make useful, clear, full of information and understanding for clients.
The main points are:
· The reason of making this material - why are we making it?
· For who is this material? – we should know for what kind of clients is it 
· What result we want to achieve? – set a target, achievement, about what we want to inform 
· Where people will get it?  At which place is it available?
· Are we going to send emails or we distribute it? – doesn’t matter which option we choose, but we always must know how to manage it 
· How many pieces we need to print? 
· How to use it and distribute? – important is usage of material and distribution, so reaching the right locality 
We should always keep in mind this points to make promotional material reasonable. We must know all answers and have all information before we start to produce materials. So we know exactly what kind of material we need and in which format, and what kind of clients we want to attract and inform. 

5. What is collateral material, which types of items are included in it?
Collateral material is actually additional material usually with specific Logo of GTA, should have a good presentative design and be made of good quality material. These materials are mostly giveaways, they are not part of advertising while usually they are used later when client has chosen the product. The key benefits of using collateral material is to show credibility of our business and explaining why our product is better. It’s something that shows our professionality and business quality, that we thank to our clients.  Not every company is providing collateral material because they don’t have this need but most of them understand the importance of it.
These materials are for example: pens, lighters, cases, postcards, wallets, holders. 


6. Which type of information is contained in the travel agent’s manual?
The travel agent’s manual is perfect guide for travel agents, giving them directions. For agents, it’s very important tool and source of information, which they use for bookings.
It contains all information and descriptions about destination like all inbound tour operators, hotels, travel agencies, attractions, restaurants, sporting, entertainment and recreational facilities and all range of tourism services available in destination.
Travel agent’s manuals are good for small tour operators it is because large companies usually sell thru their own catalogues. Its good option for independent agents or small travel groups.
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