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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Unit 1: What is Digital Marketing?
By Lee Walpole, Wednesday 6 Feb 2019


Question #1. How will you define and explain internet marketing?
Internet marketing is a way of promoting a business, brand, product or service online.

The goal is (often) to drive traffic, leads and sales to your business, as well as to bringing attention to the brand.

Neil Patel, one of the most popular digital marketing influencers in 2018, is a great example of somebody who uses internet marketing to his advantage by providing free, quality content and resources on his website and social media channels  - as a way of building trust with his potential client base.

https://www.youtube.com/user/neilvkpatel/videos

“Create content that teaches” he says.

By establishing trust with his readers, he’s become an authority in his subject - which has had multiple benefits to his consultancy business and YouTube channel which he earns money on through adverts.

Separately, Facebook SEO, Mark Zuckerberg made almost $8billion[1] from collecting people’s data to sell to businesses.

Social Media marketing is crucial for many internet marketers who plan to make use of the platforms’ targeted adverts - as it enables them to target specific demographics based on the user activities.

Internet Marketing can take many forms, from live videos and creative banner ads to email subscription lists and those annoying website pop-up windows.

The ultimate goal of internet marketing should be to expand the digital presence, in a way you can later leverage.


[1] https://www.business-management-degree.net/facebook/



Question #2. What are different popular internet marketing strategies?


There are many different strategies in with internet marketing.

Affiliate Marketing
Web / Content Production
Blogging / Vlogging
Email Marketing
SEO (Search Engine Optimisation)
SEM (Search Engine Marketing
Social Media Marketing
E-Commerce
Live Videos
Viral Ad campaignes
Google AdSense
Product Placement
Social Media Influencing

Here’s a little more about some of the most popular strategies at the moment.

#1. Social Media (platforms)
YouTube, Facebook, Instagram, Twitter, Pinterest, LinkedIn and Snapchat are just some of the many social media companies used in effective internet marketing strategies.

Each come with there own benefits, and can apply to different audiences, for example, Pinterest has a larger female audiences and has much better engagement for things like food recipes and art, but a far less engagement than Twitter if the topic is political (which might explain why so many politicians take to Twitter over the other platforms).

#1. Social Media (targeted adverts)
Facebook and Instagram allow businesses and influencers to target their audience through targeted adverts (89% of Facebook’s revenue come from adverts)

(https://www.investopedia.com/ask/answers/120114/how-does-facebook-fb-make-money.asp)
Having specific access to a chosen demographic can be incredibly useful as it allows you to target your ideal customer.
Social Media paid ads isn’t always about about selling products or services however.

Some companies use paid adverts to promote news, ideas or even movements…

Donald Trump's digital marketing team spent $44 million on Facebook adverts during the 2016 election campaign [2].

On a smaller scale, it’s possible to pay social media companies to increase a following. 

Facebook targeted ads is currently one of the most effective internet marketing strategies at the moment.

[2] https://www.business-standard.com/article/international/focused-facebook-ads-drove-fence-sitters-to-vote-for-trump-in-2016-us-polls-118112500105_1.html
 
#2. Web (site)
The goal of a website is to attract visitors to your products of services, so it’s important their experience is both engaging and seamless because a business is often judged / reflected by its website.

Websites should be designed well, run fast and be optimised for search engines (SEO) - so the user experience is a seamless as possible. 

#3. Web (content)
Building news articles, blog posts, videos, information guides, GIFs and infographics are just some of the many ways to attract digital consumers. 

Content allows business to get creative, engage with their audience and provide fresh means of driving potential customers to your products or services.

Blogs posts and articles can be used as a great way to get people talking about a brand, can be used to drive traffic to the site through SEO or social media shares.

Whilst fancy graphics, webtools and and outstanding UX can get people wanting to come back to your site.

#3. Affiliate Marketing
Affiliate marketing is when a company pays an affiliate for sending them business.

There’s two roles in affiliate marketing:

#1. Merchant (seller)
A business who pays an affiliate / content producer for listing their product or service.

#2. Publisher (blogger / content producer)
Publishers are rewarded / paid for recommending or selling another company’s products or services. 

Amazon Affiliates, Affiliate Window, SkimLinks, ClickBanks and CJ are just some of the many affiliate marketing networks who make performance-based marketing easier to manage - especially in the form of tracking when publisher (content producer) recommends a merchants (seller) product or service. 

An example of this can be seen here:
https://www.ladsholidayguide.com/features/club-18-30/best-lads-holidays-2019/

A travel blogger on Lads Holiday Guide simple recommends holiday destinations, and for each holiday that a user click and buys, the blogger would make a commission on that sale.

In a nutshell: Affiliate marketing is when a company pays an affiliate for sending them business.


#4. Video

“Consumers spend 300% more time watching live video over pre-recorded content” [3]

Video has exploded in the last decade and is continuing to grow as the most popular way people consume content so it’s another crucial internet marketing strategy people need to include.

I can remember working for The Sun Newspaper in 2006 when they didn’t have a video department. I was the first person to work on the video desk, so I’ve personally seen how it’s grown from 0 - 20 editors a day (and that’s not including the hundreds of people who work outside the office sending footage in).

YouTube is one of the largest search engines in the world. Something a well thought out video marketing strategy would be be able to utilise.

[3] https://www.marketingtechnews.net/news/2018/jan/11/top-strategies-digital-marketing-success-2018/


Question #3 Briefly explain the followings terms:

i. Email Marketing

Email marketing is when a merchant (seller) uses email as a way of attracting or selling their goods or services.

This first involves collecting a list of people’s email addresses (preferably those interested in your products or services). This group of emails is known as a mailing list.

Once you have a mailing list, you can then target potential consumers by sending email messages and newsletters to them.

MailChimp (mailchimp.com) is a popular mailing list client used by many business, which helps people to sign up to your email newsletter through webforms and then create nicely designed email templates for when messaging your mailing list.

The purpose of  email marketing is to either enhancing the relationship between the business and the customer or to bring something to their attention, in the hope they’ll click the link and buy it.


Ii. Search Engine Optimization

SEO is the process in which one improves their visibility in search engines through unpaid results (organic).

A stronger ranking usually results in more traffic and credibility.

There’s hundred of whitehat (good) and blackhat (bad) strategies used by SEO firms to outrank their competition.

From backlinking and excellent on-page SEO, to keyword spamming and the use of Private Blog Networks (PBNs) - demand for SEO is growing and has become much more difficult as Google continue to tighten their algorithm (Panda, Penguin and Hummingbird).

Google, the largest search engine in the world has around 40,000 search queries a SECOND, which is no wonder so many business fight to “outrank” each other. 
(http://www.internetlivestats.com/google-search-statistics/)

Understanding keywords, and using SEO tools like Google Trends, WebMasters Tools, A HREFS, Page Optimiser Pro, Moz and KW Finder can help improve SEO strategies, but Google have made it very clear that their goal is to promote the best content available to its users - which is why the famous “content is king” - is the unchanged, SEO mantra.

 







Student Statement:

By submitting this assignment, I confirm that this is my own work.



	Student Signature
	Lee Walpole
	Date
	18 Feb, 2019





For Tutor / Assessor Use Only
	Total Marks
	

	Marks Obtained
	

	Percentage / Grade
	














image1.png
ﬁ
o R




