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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Unit 6
Marketing and Customer Service
1 i) Potential target audiences for the following events could be:
a) Sporting – local football team supporters
b) Corporate – a business industrial estate
c) Leisure – local gym goers
ii) It is vitally important to identify in advance other events that may directly compete with your event. This is to ensure you are offering a better deal, a unique selling points, or just something that the other event isn’t offering. It is also important for other external factors like public transport and suppliers.
iii) Customer service is to provide a service to ensure the customer is satisfied. By ensuring solid customer service, the customer is more likely to recommend and reuse your services.
iv) The customer service required of an events coordinator are, but are not limited to :
· Attention to detail
· To be approachable
· Friendly personality
· Organiser
· Good at solving problems
· Motivated
· Problem solver
· Calm under pressure
2.  Various resources are required when promoting an event.
a) Time – It is important to time the marketing just right to ensure maximum promotion of your event. 
b) Budget – It is important to consider the budget when promoting an event. This will help you plan the costs of tickets and how much you can spend on resources for marketing such as posters and advertisements.
c) Staffing - Staffing is important to consider when promoting an event. Staff will be the promoters for you, so you need to figure out who will do what and what will be most effective.
d) Equipment – It is important to consider what equipment you have when promoting an event. You may need to outsource equipment and deals can be made with potential suppliers.
3. a) Radio Communication gives you the opportunity to communicate with other members of staff before, during and after your event. This ensures quick thorough communicate to maximise and use your time efficiently.
b) Telephone Equipment such as dedicated telephone lines, should be provided to link off-site emergency service control rooms with the event. These lines are solely for this purpose.
c) CCTV will provide security for your event. This is will help before, during and after the event any issues/risks that may arise.
d) Alarms are used to alert people of an issue. Alarms must be followed by a message telling people what to do.
e) PA systems are a way of communicating with everyone at the event. These will be used to announce the itinery of the event, to play music through and to also alert people to any incidents.
f) Screens and Scoreboards are another way of communicating with your customer. A silent announcement which is less disturbing to the event.
g) Loudhailers work along side PA systems. They will located at various points around the location of the venue.
Activity
a) The Wedding I attended was a formal day event and then an informal evening event based in a local hotel.
b) There were approximately 100 guests during the day. This mainly consisted of family members and very close friends. During the evening event a further 60 guests joined the event. These tended to be work colleagues, friends of the couple.
c) The venue was a lovely old manor house hotel with beautiful gardens, high ceilings, beautiful chandeliers and well decorated rooms. The guest rooms had a more modern twist expected with hotels.
d) Weddings in my local area seem to heading outside. Customers are enjoying for boho, simplistic, and sophisticated weddings. I have noticed that ceremonies are taking place outside but with a contingency plan if the weather does not allow this.
e) I believe these changes are due to fashions and to more environmentally green options. Customers want to have climate safe weddings.
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