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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1.i. It is very important for a business to understand the market trend and what is the customer’s expectations. Without a proper analysis and research, the business cannot improve and deliver the best product and service and keep up with the competitors.
ii. There are different ways of researching the market. The sales team play an important role on this, being the first point of contact with the customers, and can report back what is the customer’s feedback. Also, online surveys and questionnaire can give a picture on who is the potential customer for the product and what is his requirements.   
iii. Many factors can evolve the market trend and consequently the customer’s needs. It can change for example based on the economic or a social environment, political or technical environment.
All businesses evolve in one way or the other and have to adjust with the current trend. Taking as example a food supplier, the demand of food products can change. In an environment where there is a substantial economic growth or where you have lots of people suffering from diabetes or other dietary intolerances, the demand for low quality and fatty food  may be replaced for healthier options, quality ingredients, less sugar and maybe organic grown vegetables or gluten free products.
iv. In a market research, it is essential to gather all the customers input on products and services offered. The research can be easily attained through surveys to identify customer’s needs and expectation, how much they are willing to spend and what is more important for them, quality or price for example. 
v. The target market means to identify the right consumers for your products. The same product can be segmented aiming to different categories of consumers. Same product may be sold for a different price, even different quality based on the customer’s need, but also location, gender, age, earning.  
vi. A marketing plan has the purpose to achieve maximum customer satisfaction for the products and services offered.  It also identifies the benefits for the customer and what strategy is planned to meet their needs. It should include promotional offers and other ways to attract the customers. The plan should also set a budget to achieve this purpose.
vii. It is very important to know your customers through market research, know what their priorities are and what they expect.  Once you understand the needs of your consumers, the business can be segmented and target market.
Activity
To understand the needs of the consumers I would prepare a survey including the following points:
Age and Gender
Job title
Location
How many family members owns a mobile phone
What is the current brand used 
What is the main use for the mobile phone. Private or business
What is the selling point of a mobile phone. Price? Features? Extended guarantee? Look, size, weight or colour.
[bookmark: _GoBack]What is the max price they would pay for a phone.
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