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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
     1. Sport traveling may be taken by somebody as a spectator, be it for car racing, golf turnir visiting, tenis turnir visiting and etc.
         Or as a participant, it could be mountain climbing, diving, skiing, hiking in mountains in Swiss.

What people most appreciate to travel to those places in comfort and care.

     2. Inbound means, be one a resident, or on green card. This person travel within his his/her current country of being/working/residing.
          Outbound means generally traveling abroad, out of the country of current being.


      3. I think the Marketing strategies a bit a like. I believe a brochure must be created for each travel destination, shortly and plainly explaining  where and how, and why this trip is the greatest choice to be for a consumer. If and agency use Ads, then they have to define where and when them to run. Not everywhere consumers are the same. Age, race of population are important.

          Another good method and also harmful is a word of mouth. If an agency deliver their promises to the consumer, they will be deeply moved and will tell about their fabulous trip everybody they meet.

          Inbound tours operations will be successful, if the agency is staying abreast with current abroad market development, needs, point of popularity and interest of consumers. Aim to attend international  expositions, and exhibitions relating to Travel and Tourism.   

           Outbound is all above. Except the agency  having an appointed agent to familiarize   himself/herself with given country and destination and places of attraction. Know a foreign language and culture, learnt tiny details about the local culture to insure the distinctive uniqueness of local merchants, and also local entertainment events. Like Festivals, not be forgotten and arrogantly discarded . In order to deliver consumer quality product. Agent must to put himself/herself in the shoes of a traveler and get the whole experience of the trip first hand before delivering the product to consumer.


     4. The supplier could be coming from any country/city which is famous for any historical events, or it could be even newly built resort, famous for curing  mud. Anything which evoke interest of the human to go there see, and discover and explore.
Main aspect i have learnt the relations between superior supplier  and agency must be great respected and kept at evolving pace.
What more the suppliers themselves are usually on the lookout for agency ,  ready to sell their created tours and services. 

So maintaining successful link between agency and suppliers is very important.
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