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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Q: 1: Short Questions (15) 
I. What is Branding? 
Brand is about meaning. Your brand is everything that your customers and prospective customers think, feel, say, hear, read, watch, imagine, suspect, and even hope about your product, service, or organization. Your brand is what feelings, emotions and perceptions your customers have when your organisation is mentioned.

II. What are Social Media? 
Social media is a term used to describe how people interact, create information, share information, and build communities in a virtual environment over the internet.


III. Define Social Media Branding.
Social media branding is about making sure that your brand is the same online as it is offline. It’s about creating a constant, consistent, responsive, engaging experience for the customer every time they encounter you on the Internet.







Q: 2: Discuss the key ingredients of a branding strategy

The key ingredients of a branding strategy are as follows:
· Identifying you audience
· Engaging that audience
· Keeping them engaged so when they need your product or service, they think of your brand

There are five key elements to a strong social media branding strategy that will support this process.

What Do You Want the Brand to Say? 
Here you need to take in to consideration what your brand is about, thinking about things like your Logo, brand name, what look and feel you want your brand to have (which tone of voice you want to use and whether this resonates with your target audience) and what feelings or values you want your customers to have when they think of your brand. 

What is the Brand Saying Now? 
Here is where you need to assess what your brand looks like now on social media. You can search your brand on google and social media sites to see what people are saying, use analytic tools such as Facebook Insights or Google Analytics to get more in depth insight into how your brand is performing across social platforms. You can also look at your following – for example how many Facebook likes and followers you have currently, so that you can make a realistic target of where you want to grow it to.

How Will the Brand Come to Life? 
This is where you can create a plan for how you will create your desired social media brand. This will include building an audience profile, creating a budget, identifying what platforms and tools you will focus on, creating a strategy for building a presence on those platforms, and crafting engaging messages that bring your brand to life.

What Resources Will We Have? 
Here, you need to be realistic, and identify the resource, budget and people you will be able to use to create your branding campaign, thinking about whether you can utilise resource you already have, or if training and upskilling will be required.

How Will We Evaluate Our Progress? 
Once you have established the above, you need to decide how you are going to check if the brand is growing, and whether the brand that is being established, is the one you were planning for. This could be regularly using Insights tools (Google analytics, Facebook Insights, Instagram Insights) to see if your following / reach is increasing, searching your brand again to see if there is any change from your ‘where are we now’ assessment, and then comparing, ad identifying what changes qualify as a significant progress or cause for concern.
For example, if your following has decreased, at what point are you going to worry? And if your following has increased, what is a significant amount for you to establish that your branding strategy is successful?

Q: 3: What are the most popular social networks at the time of publication? (8)
Facebook 
Flickr 
Foursquare 
Google+ 
Instagram 
LinkedIn 
Pinterest
[bookmark: _GoBack]Quora 
Snapchat 
Tumblr 
Twitter 
Vine 
Vimeo 
YouTube 
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