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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment (in word format) here:
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Marketing and Customer Services:
1. Short questions:

I. Identify a potential target audience for an event in each of the following sectors:   

a) Sporting: All age, Women like men and kids (with adults)

· Ex: Football
Target audience: 5 years old to above (men/ women).

b) Corporate: Young people to above. Can be 18 to 75 years old depending of the subject. Women like men.
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· Ex: Conference_ How to become an independent Woman’
Target audience can be 18 to 45 years old. Women only.

c) Leisure: Depending on the event, the people expected can be 18 to 80-90 years old. Men like women.

· Ex: Fashion Show
Target audience can be 18 to 80 years old. Women like men.

Some characteristic that we must considered:

· Age 
· Gender
· Occupation
· Marital status
· Income level
· Education level
· Geographic location
· Ethnic background
· Religious beliefs
· Hobbies
· Technological knowledge



II. Explain the importance of identifying other events in advance, which may directly compete with the one you are going to organize.

The importance of identifying other events in advance who may compete with the one the event manager wants to plan, allow to change the date, to plan differently, to avoid having a missed event (not a lots of participant).
 
III. What is customer service? 

Customer service mean, the satisfaction to describe how a customer feels (happy) about a service or product he has been provided.

IV. Outline the customer service skills required by an event planner/coordinator.

The customer service skills required by an Event are:

· Have a keen eye for excellence in delivery of services.
· Pay close attention to details.
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· Have a good and pleasing personality.
· Knowledge of how to work under pressure and good organizational skills.



2. Explain the importance of the following resources required to promote an event.

a) Time: 
Time management is essential cause it allows the ability to organize and plan the time spend on activities in a day.

b) Budget: 
It is important cause it helps control the expenses, revenues, measures the success of the event performance.

b) Staffing:
This process is important cause the Event manager must hire the right person to fit the job description he is looking for, to have a success event.

c) Equipment:
The equipment is completely necessary while an event. It permits to have entertainments, music, sound, audio, facilities…

3. Write short notes on the use of the following: 

a) Radio communication:
It’s a Communication procedure who involves clear, unambiguous, short and accurate messages/ information.

b) Telephone equipment:
It permits to be on fast connection with the staff or emergencies or control room…

     c) CCTV:
The CCTV may be used to provide safety, security as well as to identify crowd problems and to manage the crowd.

d) Alarms:
The alarms keep the venue and the people expected safe against a beginning of fire. 

e) PA Systems:
It’s an electronic system comprising microphone…
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f) Screens, Scoreboards:
Permit to diffuse information.

g) Loudhailers:
Propels the sound and allows a better understanding of information.



Activity:

 Based on your experience of going to a wedding which you have attended in your 
locality answer the following questions:

a) What type of event was this? Formal or informal? 

It was a private event, wedding and formal.

b) How many people attended and what was their background; were they family, friends, acquaintances, neighbours, and work colleagues-who was involved and why? 

[bookmark: _GoBack]For this event around 250 to 300 hundred people. Yes, they were involved, cause the married one decided to invited all people they may know and around them for this event.

c) Was there anything unusual about the event-such as,
special costumes or a historic venue? 

It was some ethnic dance and music.

d) Is the market for wedding in your locality changing? If so, how? 

No, it didn’t.

e) Are these changes due to social factors, if so, what are they?

No, no changes.
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