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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	
What is LinkedIn? How can you use it for social media marketing? 

LinkedIn is a social media platform much like Facebook, Instagram and Twitter, but different in terms of function. LinkedIn is a social media networking site designed for business professionals. The main aim of the site is helping people in the business community connect, provide business services and networking within your industry (or other related industries). Within LinkedIn you can set up a profile, business profile and engage with a variety of communities related to your industries or your wider business interests. LinkedIn is essentially a platform to find people and information. It is a large resource of groups with blog posts, articles, contribute to conversations and expand your own network. This enables your company to be part of a great business community and can bounce off other people’s ideas. In effect, it helps expand your brand and ultimately develops other ways of driving your business forward. LinkedIn helps find connections easily through the search bar and by using the email address feature. But also, if you want to connect with people you don’t know, you can find them through second degree connection (people connected to someone you know) or third-degree connection (that they know). This helps expand your networking potential and find the right people from your industry. This is another way of promoting your brand to a wider audience and establishes better connections as well. Another amazing feature is LinkedIn provides a HTML code, which enables you to add a LinkedIn button to your website or blog. This means you can find people to develop your networking capabilities and further enhance your social media plan. LinkedIn can be effective way of promoting your brand to other business and get people talking about your company. LinkedIn profiles are mainly set up like a resume. This is because it provides details such as schools/universities attended and testimonials from different people. Other details include projects completed, goals on LinkedIn and adding key statements about your experiences. This adds a personal perspective about your business and essentially the person you are in relation to your business. This is essential to your marketing plan as people tend to buy people.
 Therefore, you will need to pay attention to the look of your profile, the wording used and how the page is designed. A specialist writer to help with your content may be needed to make sure you stand out among the competition. This is especially key in developing and promoting your brand.  LinkedIn groups is another excellent tool because you can connect with groups related to your industry. For example, a property surveyor will want to keep informed about their governing body the RICS on their group page on LinkedIn. Within the group you can join in conversations, see what’s happening and keeping up to date with news in your industry.  This helps your social media marketing to ascertain trends, news and making sure your plan is on track. For example, a property surveyor will want to keep informed about their governing body the RICS on their group page on LinkedIn. Once you’ve been a member of these groups for a while and contributed to the conversations. It may be worth considering whether your company should set up your own group. This would help drive your social media marketing and add an extra dimension to your brand. But to make this work you will need to visit the group regularly, engage in conversations, provide links to resources and enable people networking. The most important aspect though is making sure LinkedIn is part of your overall strategy and making sure you are tracking your effectiveness on LinkedIn. Another bonus is you can use twitter in conjunction with LinkedIn which helps diversify your social plan. 

How tweets, re-tweets and hashtags can help you in your marketing on Twitter? 

[bookmark: _GoBack]Twitter has a multitude of subscribers around the world and your Tweets will have a worldwide appeal. Tweeting appeals to a variety of audiences because you can connect with people you know and can attract people you don’t know. Most importantly, tweeting can help your marketing because it keeps messages short and concise to 140 characters. This means you can grab people’s attention and keep your brand interesting. The even better thing is you can link your message to a photo, a blog post, an article, or provide a link to a website. For example, you may post about a new selection of smoothies with a photo of your latest product. Tweeting short and concise comments will grab people attention and take notice of your brand. This will inevitably help your wider marketing strategy and promote your brand to different audiences and target markets. Hashtags are crucial because they enable people to follow your posts and add your hashtags to their posts. As a result, you can track, organize and communicate with others who use the same hashtag. For example, a business owner may effectively interact with communities by starting a meeting. During the meeting, everyone at the place answers or ask questions with the same hashtag. As a result, people following the hashtag can see the conversation going on and can see the post outside everyone’s conversation. A good example is setting up a status update that says, “Join in on new Smart Phone apps Tuesday at 7pm Eastern Use #smarter”. As a result, people will be able to ascertain what is being talked about, when to be on Twitter and most importantly the hashtag needed to follow the conversation. Re-Tweets enable your posts to be re-forwarded to others meaning you can promote your brand to a wider audience. This allows your followers add brief comments such as ‘Great Idea’ or ‘A must see’. This can also mean the re-tweeting of messages by staff or friends. It means you are offering something of value to people and meaning if your message catches attention, therefore spreading your brands appeal. You can also track your re-tweets under the interactions tab and selecting mentions. This will enable you to track your customers and effectively evaluate your marketing strategy. But most importantly you can track your hashtags to see how your message is being delivered to the wider community. Twitter can also help you thank people who spread your messages. Example re-tweets could include “Thanks for the RT @helpful, @helper, @moniker”. This helps maintain a community aspect to your brand and help the development of branding. 





Why it is good to build your blogs? What rules will you follow to write a blog? 

It is essential to build blogs because it adds another facet to your social media plan in conjunction with the other social media platforms. Blogs can be used to help promote your business and add a human connection to your company or brand. For example, it can be used to show company news, testimonials, and share stories and insights about the company. The blog can also be used to promote traffic and followers to your business brand. For example, you can post a link to your Facebook page, LinkedIn status line or twitter to announce your brand to people. A good example would be a culinary business promoting their recipe and writing a blog how it can improve your diet. Overall Building blogs allows to build your community and help spread your company values. The main rule for writing a blog is keeping the word count to 500 words and under, otherwise your blog may not keep the persons attention. A key rule when writing a blog post is to make sure you add tags or keywords to it. This will help you keep track of old posts, categorize content and people to find out about your company brand. For example, you may start a campaign such as #keep fit and you keep track on how that campaign is going. It is also good to keep sight of old posts, because if the content is good it has far reaching capabilities in the social media sphere. For example, posts written months or a year ago can be included in another blog post or re-posted to Twitter. This means a topic from 6 months ago can be brought from the archives and discussed in the present time. Another key facet is making sure your blog is interesting, otherwise you won’t get the traffic generated. There are a wide variety of templates available and they are easy to set up. For instance, if you represent a architecture company, your blog will need to be eye-catching. From another perspective, A financial company will need to have a concise informative blog in a factual document. But the most important thing is making sure the blogs align to your social media campaign. This will help to deliver a successful social media marketing campaign. The final key rule is to make sure you research the key words in your industry and set up a glossary. This will enable you to attract the right people to your site and help maintain your social media strategy. Using keywords will help search engines locate your posts and put your page higher up on sites like google. In effect creating a search engine optimisation which is essential for attracting leads on social media. There are many marketing programs out there and your marketing team should take advantage of the resources out there. The key here is making sure your blog is optimised and read other blogs such as www.velsoftcourseware.com/blog. But most importantly make sure you use RSS feeds to update your followers on your blog. RSS otherwise known as Really simple syndication will help distribute posts to a variety of locations. This means your readers can easily locate your blog and people can also sign up for updates through the RSS icon. The overall effect bringing your whole network together and therefore promoting your brand. The resultant effect is helping your overall social media marketing plan. 
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