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ASSESSMENT 3

1. Shorts questions                                                             10                                 
	
a. Outline  the key objectives of advertising 

The key objectives of advertising are to inform, to persuade and to keep customers. Within these concepts, each company has specific objectives. There are a number of myths, but the key objectives for successful advertising are:

-Match advertising budgets to company size and product because advertising can be afforded by all business regardless of size and is essential for them. In fact, a business can’t afford not to advertise. Advertising networks are important to bring traffic to business.
-There is no one best advertising method: It’s important to target advertising to potential customers based upon the product or service so each advertising campaign is specific to itself.
-Advertising is not a one shot-deal event but a process: Advertising covers the whole business so employees work with it consistently to influence attitudes of customers to make a purchase which is the goal of the advertisement. For example, a clever logo and the story behind it can become memorable. Advertising make brands a story.
-To create desire is essential but you don’t need to spend a lot of money. Instead focus on what makes the product or service attractive to your customer base.
-Overall advertising is to influence your existing customer base to purchase more and to expand your audience to generate more customers. However, you need to balance cost, your ability to supply and how widely you advertise. There is a danger of trying to reach people wherever they are through cheap and easy technology. This is helpful for advertising because of speed, ease of use and low cost but needs to be managed carefully. 

b. Describe the elements necessary for creating a Marketing plan? 

A good marketing plan not only increases awareness but also encourages and persuades the audience to want your product or service. It is not enough to have a good idea, it’s more about how that idea is spread into the target audience within a period of time.

A good marketing plan is making sure the four main Ps (product, promotion, place and price) are working at the best of their possibilities. It needs to understand the audience and their needs and desires. It also needs to understand the competitors and their product so you can create something unique which will make your product more attractive. 

A good marketing plan also needs strong organisation base including: 

-Building and bringing together your team so you create motivated individuals who operate as a team with marketing objectives, strategies and activities. For example, go where the audience is, use flyers, do presentations, publish articles, go to conferences or use websites
-Identify and define target audiences using marketing research to determine personal qualities of the target audience
- Identify how to monitor results so you can analyse the strategies that are working or not
-And very importantly, identify the limits of the budget that the company can afford


c. What are the five levels of human needs according to Abraham Maslow? 

The famous American psychologist and educator, Abraham Maslow, created a theory of psychological health that fulfils natural human needs with five approaches that exist in a hierarchy in understanding motivation:

Level One: Physiological Needs – These are essential needs to survive like for example food, water, sex, sleep. These needs are essential for any human being
Level Two: Safety Needs – This need is also a basic need about protection, security, property. Advertising can refer to this need and use phrases like ‘Kills 99% of all household germs’ to influence a purchase.
Level Three: Social Needs – This is a need for love, a need for friends and family. A need to belong. For example prestige items that attract people to buy them to belong to an elite club
Level Four: Esteem Needs – So we need to feel comfortable, this is a need for status, recognition and self-respect and achievement. For example, a luxury product as a reward for personal success.
Level Five: Self-Actualization Needs – This is a need for wanted morality, a need for acceptance, self-development and creativity. Also called a need of full potential
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2. What is networking? Explain the basic steps for successful Networking?    10   

Networking is about connecting with people and not collecting people. This is nearly a full time job for people who work in Sales and Marketing. Nowadays the need to socialise and meet new people is ever more important. Even introverted people have to learn to behave as extroverts if they wish to compete.

The fundamental components of networking are nodes and connections. Building, nurturing relationship, sharing information and expanding your contacts is a step forward to success in any type of business.

Networking with a sense of direction to invest time wisely is essential. It is better not to  try to market yourself to everyone but to Meet the right people who have the right information and who can lead you to new customers.  

One idea is to attend local industry trade shows to meet and greet people in your industry. This would be a good start but be aware, it is not as simple as that. Most of the time members of this industry already agree to do business with other members before starting these events. Therefore try to do the same.



Selling your product or services to bigger companies will provide you with credibility to your brand in long term so it is important to network at this level.

To target big businesses takes time and sending emails or making cold calls is not sufficient. The best strategy would be: Approach the company through different departments; Meet buyers at places they go; and contact existing customers or suppliers that may already be part of big business network.

People like to help each other, but in the marketing industry, the price to be helped is to help in return. The same happens with reverse networking which it is a principle of reciprocity.

Keeping in mind that networking is the link between authentic individuals who build trust and maintain a good relationship between their clients and see how you can help others, there are a few networking tips that can be very effective:

· Start a conversation being directive but not forceful. Making the first move demonstrates you are willing to take risks
· Listen more than you speak. It is important to show others you are a good listener
· Body language it is as important as what you say: be able to tell others what you do in short sentence and use eye contact and smile. Learn when to stop talking 
· Approach people you know but you often don’t speak with
· Ask others for opinion and find common ground adding value to their interests
· Remember things from previous conversations and show interest in their personal life
· Be sincere on complementing others
· Keep in touch and follow up is the key of networking


3. Define internet marketing? Explain the following terms with reference to internet Marketing?          10                                                                                            

Internet marketing is an element of the overall marketing strategy. Internet marketing is your digital image online. Social networks are websites that allow users to talk to each other and share knowledge about similar interests, discuss common topics and exchange different opinions. 

I. Web Designing 

A website is a comprehensive and engaging demonstration of what your company does for your customers. A list of products is no longer enough to attract customers on a website as it was previously. The main points to cover in a website are:  Envision; Design; Build; Attraction; Examine; Connect and Engage. It is important to have a budget to cover a web success. But the budget depends on what your company want to achieve with your website.

A lot of companies have realised how important Web design works as digital marketing strategy. It doesn’t necessarily increase the sales but instead affects how responsive is the site and increases bounce rates. It is better not having a website if it is not properly done.

II. [bookmark: _GoBack]Affiliate programmes 

Amazon, eBay and Shopify are typical examples of famous websites of affiliate programs.  They are in the market for more than 17 years and still working very well. They provide the framework for multiple sellers to market their products through a single portal.

Your company can recruit other websites to sell your products or you can sell products from other companies from your website. This is also another way to build relationships with other/similar business mentioned above while you still get some profit of the purchase created by this program.

III. Search Engine Optimization

SEO is the process of getting traffic from websites like Google, Bing or Yahoo by using language and words that are trending in current searches so your product or services comes up high in new search results. Some of this can be free of charge but it is also possible to have paid searches. Some examples are:

Free Searches 
· Spiders, Crawlers, bots (or robots): These are programs used by search engines to explore internet and download web content from websites
· Natural and organic searches: this is the normal search after you do a keyboard search
Paid Searches
· The result of a paid search advert is more clear and distinctive with for example a map location and rates on positive feedback

These major search engines are in a unique position to measure how marketing is practiced globally and therefore can be a good tool to measure your marketing campaign and whether optimisation has been successful to get your product to the top of the search list.


IV. Using Social Media

Social media is an effective way to connect with a lot of people but takes a lot of patience to see its growth in sales. Example of these type of websites are Facebook, Twitter, LinkedIn, etc. These websites are essential for some companies like recruiters, events, etc. They are also tools for networking. 







The purpose to use social media marketing is to build a brand and increase its visibility through building relationships and communicating with potential customers. It is very important to share ideas, information and thoughts in the contemporary market and will become more so in the future. Social media marketing is one of the fastest growing industries in the world. 

Social media marketing increases the brand’s awareness and has the power to increase customer loyalty.
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