1.The principles of design are: Balance, Emphasis, Harmony, Proportion, Rhythm.

2.Formal balance are achieved when objects are exact mirror images of each other on either side of a garment.Formal balance is also achieved in dress making when objects appear to equalise each other by repetition and are arranged at equi-distance from the center(or by moving the monogram to the centre of the dress)

3.The relationship between the principles and elements in a design is that they are both adaptable and must be interpreted in the currents fashion setting. The principle of design are the degrees that govern how elements are combined while the elements are the raw materials that must be combined successfully.

4a.Classic:is a constant long lasting fashion. They are outfits that stay in the fashion scene for a long period of time.

4b.FAD:is defined as short lived fashion,lasting for a very little time or period acceptable by only a certain group of people.

4c.Interrupted cycles: happens when manufacturers and retailers do not want to keep making or stocking certain merchandise because it will soon lose its popularity and therefore consumer buying can be halted ahead of time.or at other times,social upheaval or economic crisis may either prematurely interrupt the progress of a fashion cycle or may extend its life period.

4d.Recurring cycles: this happens when even after a fashion has faded,it reappears for a later time.Although when an older style reappears it is interrupted in a different way for a different time.

4e.Traditional adoption:are new looks which can seem quite extreme,even outrageous and it is founded on the premise that high fashion is expensive, as a result is available only to a small group of people. The more exposure the garment gets,the more people see it,the more chances there is that they will like it and be moved to purchase it although now at a lower price tag it is this group that the manufacturers and retailers then wish to appeal to and go about adapting the particular fashion for the purpose of selling it to the general consumer and are copied again in order to be appealing to even the most conservative buyers.

4f.Reverse Adoption: happens when fashion is activated by the consumer (i.e when the consumer influences the fashion industry through their use of combination of clothes).

