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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1.
i. 
a. It has a strong connection between price and demand. If the prices are lowered, demand can expected to increase and if the prices are raised, demand can fall.
b. The historical data are used to develop an estimate of the expected forecast of customer demand. It`s provides an estimate of goods and services that customer will purchase in the future.
c. Utilize combinations of fundamental and time series to replicate the behavior of customers under diverse circumstances.

ii. 
-Supply: It`s the amount of product available
-Demand: It`s the overall market demand for a product
-Product characteristic: Is a product features that influence demand
-Competitive environment: Actions of product suppliers in the market

iii. Qualitative forecasting method is depend a person`s subjective views about the market. 

iv. Payment terms that are good-looking to consumers, credit insurance, liens on consumer assets and government loan guarantees for export. 

v. Aggregate planning is a marketing activity that does an aggregate plan for the production process, in advance of 3-18 months to give an idea to management as to what quantity of materials and other resources are to be produced and when. The total cost of the operations of the organization is kept to the minimum over that period. 
2.
Procurement is the process of finding and agreeing to terms and acquiring goods, services or works from external source. Procurement is used to ensure the buyer receives goods, services or works at the best possible price when aspects such as quality, quantity, time and location are compared.
The main categories are:
· Purchasing: the main activities are to purchase orders for required products
· Consumption management: it has to understand of how much of what types of products are purchased from whom and what price
· Vendor selection: will give insight into the comparative significance of supplier`s capabilities
· Contract negotiation: this is where the particular items, prices and service levels are carried out. 
· Contract management: once the contract are made supplier performance against these contracts should be measured and administered

3. 
Inventory management is a technique that is supervise the inventory levels within a dissimilar companies. The inventory management aim is to decrease the cost of stock as much as possible while still maintaining the levels of services that the customer require. It takes its main inputs from the demand forecast for products and the prices of products.
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