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Q1:

What is Branding?

[bookmark: _GoBack]Branding is used by every company and organisation as a way for consumers to identity them. A brand is a logo, a colour or colours associated with the brand, a catch phrase or statement to sum up the company or organisation. A good branding strategy will mean your audience will associate your company with a product or service that they will want or need.  



What are Social Media?

Social Media are platforms in which people can interact with one another online, sharing information such as photos and videos. They can also be used by companies and organisations to advertise their products and services. In fact, social media is so much a part of our lives now that it is a very powerful marketing tool that companies often utilise.



Define Social Media Branding.

Social Media branding is about taking a company or organisation and adverting them online were they can reach more people. The aim is to take the brand from the real world and make sure it reflects the same thing online, so that the brand is a true representation of what is being offered in real life. Advertising can then be tailored to each social media network to engage the required audiences and hold their interest. 



Q2

Discuss the key ingredients of a branding strategy. 

Key ingredients of a branding strategy include:
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· Knowing who your target audience are, if you know who they are you can target them effectively. 



· Building your brand through a catchy logo, colours and tagline (to create a visual identity). 

· How does your brand currently look online? Knowing how your brand is currently conceived will help you improve it.  

· Your brand should be memorable, it should show how it fulfils a need or solves a problem keeping your brand fresh in their minds.  

· Make a plan, having an effective plan to guide your strategy will keep you focused but you should also be flexible in order to keep ahead of your competitor’s.



Q3:

What are the most popular social networks at the time of publication?

The most popular social networks at the time of writing are;

· Facebook – Facebook is used worldwide and is a very good place to advertise, it has both private and business pages. As such it can reach many people including your target audience. Facebook also has tools to help you see how effective your marketing is to help you make improvements.

· Instagram – Instagram is used to post photos and video’s so will help to advertise your brand very visually. 

· Twitter – Twitter is used to share updates with followers so is a very good social media to use because as well as adverting your brand you can also get feedback from the audience you are trying to target which will help your brand to improve. 

· LinkedIn – LinkedIn is a business and professionals’ social media website, connecting with other business through LinkedIn can help to build a company’s reputation in the professional world. 

· YouTube – YouTube is a video website used to watch and upload video’s, YouTube is a good site to use to upload videos such as adverts for your product or service as well as helpful guides as it is such a popular website.  


image1.png
ﬁ
o R




image2.emf
What is  Branding.docx


