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Unit 1 – What is Social Media
Thomas Ricketts

Assignment 1
Question 1 - 
I.) Social Media is a form of communication and sharing via platforms such as Facebook, Twitter, Instagram, Google+ etc. 
Social Media is used by the public to share their daily lives and keep up to date with family members where ever they maybe. 
Millions of people have at least one interaction of social media daily where there is high impact potential from business owners to showcase their product etc (Such as check in locations via Facebook)
II.) The five ‘P’s’ of a marketing plan are:
a. Product – What makes the product different from other/similar brands
b. Price – Where does your product stand in the market place compared to others
c. Place – Are you a local business, online store, franchising through others?
d. Promotion – How will you reach potential buyers?
e. Packaging – What makes you stand out from the others?
Combined from the 5 elements above, companies must understand very clearly how their product is different from other/similar products around and how they can reach the right buyers = Stand out product
By researching through key elements (Such as Style, Labelling, Capabilities, Service) to see where your company’s product lies in the marketing place you can gauge an understanding of where best to market your product, who too and which avenue is best suited.
Does your product have a unique style?  For example.
III.) Social Media can be used in a variety of ways such as updates with friends & family but from a marketing side it can be a powerful tool if used correctly. Business owners must get their message across correctly in a way that is best suited to the product. They can do this by encouraging employees share, update company’s news like new products, changes in product on their own social media platforms (Free marketing).
Another method is pay-by-promotion so that you are targeting the right demographic for your product/business, this is not a free marketing tool but an effective one if used correctly.
Social Media is a part of everyday life with millions of users checking their preferred platform daily, effectively it has become a way of life (Such as taking a picture of a favourite dish in a restaurant and then the said restaurant being tagged in the photo = free marketing)
However, a social media marketing strategy is of importance otherwise you might not be using the platform to gain leverage. 
Are you on the right platform for your product? For example
Social media is just one element of marketing your product and it best to have an overall marketing strategy in place.
IV.) Psychological Pricing is when business’s price their products in at .95p or .99p. 
The idea behind it is that the consumer will pay £39.99 instead of £40.00. 
When 2 products are put on the same shelf and are similar brands people will opt to pay the 1p cheaper product rather than more expensive one if it does the same job.

Question 2 –

I.) Social Media is used by millions of users around the world and is form of communication that is instant and be used to update friends & family on your daily life.
Social Media is an ever changing and evolving platform but is used by business owners to market their products to the public through pay by promotion programming and other methods such as ‘Like & Share’.
Business owners are aware that this is a great platform to reach a higher demographic of clients and is a more cost-effective way of marketing compared to the more expensive methods such as television advertising & article featurettes. 
Businesses also understand that direct contact with consumers is of high importance (Such as Twitter where direct conversations can be made such as @LNER train lines where your message can be instantly received, replied and shared to others)
As part of everyday life businesses are aware that they must have the right strategy in place and that they have the right platforms managed correctly (Is their brand being represented correctly on that platform?)
Social Media is not a presence for all brands though. APPLE inc has no active social media presence but they are one of the biggest brands in the world. 
This is due to them having an overall marketing strategy in place.
Social Media Marketing can be time consuming and take up resources but if managed correctly your brands image & message can have a high impact and a great following.





Resources/ Mentions:

LNER – London North Eastern Rail
Apple INC

*End of Unit 1*
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