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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

Q.1 Short Questions:  
 
i. ‘Being the boss is fun. It is also risky and a lot of hard work.’ Explain this statement. 

To be the boss means a free rein on what you want to do, you are not bound by others' creative styles or set ideas and scope to which you want to develop and expand is your own choice. However, all responsibility is on your shoulders - this means legal as well as moral, if things aren’t done or are badly done, the buck stops with you and it is your reputation at stake.  The hours will be long particularly at first, because building up business, networks and standing takes time and effort, and to reap what you sew requires hard work.

ii. Briefly describe three main advantages of owning an interior design business. 
There is the opportunity to specialise in a field of Interior Design that specifically interests you.  This would enable you to concentrate, master and excel in this particular field and gain a name for yourself as a "niche" provider.
If you are someone who prefers to make their own decisions without being restricted by others rules and parameters, then owning your own business would be an advantage and allow you to use your creativity as you see fit. 
There is also the benefit of networking and building up your own contacts both in the business and potentially as a customer base.  You will be the face of your business,  what they see is what they get, you can build a relationship with people and gain their trust, respect and set the kind of reputation that you want people to take away with them when they deal with you. 
iii. ‘An interior designer has to be versatile and should be able to change with time.’ Explain why. 

The interior design industry is subject to different fads and trends along with any other creative industry, clients will see interiors advertised in magazines, on TV and in friends' homes that they will potentially want replicated in their own homes. Also, new and different theories will be mooted and tested and some will be picked up upon in the corporate world, particularly around how surroundings affect a potential customer at a business premises or influence their spending habits in a shop or sales situation.  
A designer, while being paid for their expertise and experience, has a duty to complete a project to their client's satisfaction, if they not equipped or willing to change and be receptive to new ideas and theories, then they will not be able to fulfil this remit.  Change is an inevitable and necessary part of the interior design industry, and a designer must change with it in order to remain relevant and engaged. 
iv. Why is it essential for a designer to possess negotiation skills? 

Negotiation skills are essential in order to gain new business, maintain existing clients and observe budgetary restraints.  These conversations will almost always be about some kind of discount or incentive to hiring you, so to ensure you win business, negotiation is necessary. 
Also, a client will not always understand the amount of time and hard work that goes into interior design so the negotiation may take the form of taking the time to explain to them how your role is about crafting the design space to fit their needs and personality and that’s the expertise that they’re paying for. 
Negotiation may also work the other way when contracting services for the work on the design space.  It may be because of budgetary restraints that you need to consult to reduce their quotes, this will then ensure that you successfully keep the project within budget.  

Q.2. What is a portfolio? How important is it for an interior designer? Include examples.   
A portfolio is a designer's "shop window" it should show a variety of examples of their work to potential clients.  It should include a selection of different projects that they have worked on, samples of materials that have been used in spaces they have designed, testimonials, including visual and graphic documentation in the form of photos, CAD designs, and plans; and providing a brief biography and resume that tells the client something about themselves and their work.  The client will have a limited amount of time to look through your portfolio however, so this means content needs to be visually attractive on every page, so only the best content should be included. 
The portfolio is an immensely important tool for the designer as it highlights strengths, talent, experience, skills and competence and reflects the work of the designer with precision.  It is also an ever-evolving document that can progress with the growth of the designer, so that it showcases different trends, innovations and scope.
In these days of social media, building brands and digital marketing, a portfolio could be created both as a hard copy and online.  This will ensure that the portfolio gets maximum exposure and can be seen at any point, in any place and across any time zone.  This is particularly relevant if you are a freelance designer and willing to travel to undertake projects or don’t have a permanent office base.  
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