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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.

For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
Assignment 1
1. What is internet marketing? Explain using examples. (5)

Internet marketing is used - as part of an overall marketing strategy - in order to advertise your business to an online audience. It will improve your internet presence and reach. It can be included in websites, blogs, social media pages and so forth run by your business or affiliates. Various strategies can be utilised, and the one(s) you decide on will depend on what is appropriate for your individual situation. For example, a new beauty product could advertise itself on other websites which discuss beauty-related things, or with a Facebook post directed towards people interested in make-up brands. SEO is especially important as a huge amount of information these days is found through online searches. Marketing involves analysing the strengths and weaknesses of your business, affiliates and competitors and using these to your advantage. Internet marketing does just that. You must aim everything towards what the customer wants (not what you want them to want!) So a blog on travel should not start talking about cooking; a fashion magazine must not use overly-technical language. Spreading your influence is one of the main aims of marketing, and can be done through things such as sponsorship of sports teams and hosting events. Within the internet this could also be done through links to other websites, holding competitions on your page, advertising local events etc. The most important thing is that it's your company popping up on your customers' computers, and your ads that they're clicking on because they trust the brand.

2. Outline effective strategies for internet marketing and give short description for each of them? (5)

Web design and development – If your webpage looks good and feels professional it will give a good impression of your business. An effective site will tell readers what they can gain from using the service you provide in an engaging way which absorbs their attention.
Affiliate programs – A way of exchanging services with another business in order for you both to gain custom and reach. One business could advertise the products they sell on another company's website, thus gaining revenue from extra sales through this path, whilst the company who allows the advertising would gain a percentage of sales through their ads, thus making money from products they would not have otherwise sold.
Email marketing – A direct way of keeping in contact with subscribers who are interested in what you have to offer. People can view this on various devices, in various places, and without having to go out of their way to look for it. This can only be done with people whose permission you have to contact them though.
Social media – Offers a huge amount of potential customers as almost everyone is on some form of social media. A more personal-feeling way of communicating. Advertisements can often be tailored to certain requirements fulfilled on people's profiles.
SEO – Search engine optimisation allows your website etc to appear more frequently within online searches due to the wording used and the way you set things out. This means that more potential customers are going to come across your site first and trust the reliability of your company.
3. Describe different stages of the marketing process? (5) 

Marketing involves analysing your product, its market and your competitors, and creating/altering your advertising plan based on these. The analysis shows your strengths which you can work with in the marketing process, and any openings for new ideas within the industry. Modern marketing also sees the importance of explaining to the customer exactly what your service can do for them, especially as there is often much choice for customers now. Using modern technology such as videos can also help to engage the viewer much more than traditional marketing routes. Also using various outlets such as well-designed websites, partner sites, blogs, and social media can help to spread your influence. Marketing should be aimed at a target audience or 'segment'. As your business in going through the marketing process it will go through various distribution channels, all of which will add value to the finished product. For example, packaging/website design can make a product look more appealing, placing advertisements on billboards/websites can get the product seen, wholesalers can produce products as a reasonable price. These distribution channels also help to develop the product itself and the campaign for it. Once the product is out there further analysis must also take place to ensure that the marketing strategy is still the most efficient one.

Assigning oneself a role in the community is also a great help. By creating connections through doing things such as sponsoring a sports team or an event your influence over people can spread, making them more likely to trust your services. But most importantly your business must stand out in order for it to be noticed enough to be successful. The entire focus is to be relevant, engaging, influential and noticeable.

4. Outline the steps involved in the marketing cycle. (5)

The marketing cycle is not a linear development, and you may need to go back and revise things multiple times before you have a successful plan. However there are a few main steps. You must begin by analysing your customers and their needs/goals in order to effectively communicate with them. You should identify 'segments' of people all with specific needs that you can fulfill through services or products. Using things such as surveys can help you to understand the wants of potential customers. You must then analyse your own business, especially in comparison to your competition, to see what your strengths and weaknesses are and how to capitalise on/improve them. Why is it that the most successful business in your field is quite so successful, and how can you do this yourself? You must also analyse your distribution channels to see how effective they are. If any of them are not making you money or adding value in some other way then they should be removed, altered or replaced. Following all of this you can come up with a plan for improvement. This will focus on the 5 P's: product, price, place, promotion and packaging; all used in a way relevant to whatever you are selling. So if your target market is teenagers you'd aim for a low price, advertise on social media or magazines, use modern looking packaging etc. Once you start to see some results from this plan you can evaluate them and see if there is anything which could still be improved. If so, go back to the appropriate place in the marketing process and alter it. This can be done as many times as need be in order to continually improve your marketing aims.
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