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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

Assignment 2

1.What is LinkedIn?
LinkedIn is a social network for professionals in various fields. Whether you're a marketing executive at a major company, a business owner who runs a small local shop or a pop-up mobile bar hire business.  LinkedIn is for anybody who's interested in taking their professional life more seriously by looking for new opportunities to grow their careers and to connect with other professionals. These features are more specialized than other social media sites because they cater to professionals, and knowing how to use Facebook or any other similar social network, makes LinkedIn comparable.
The home feed is your news feed, showing recent posts from your connections with other professionals and company pages you're following. 
In your profile you have the ability to customize various sections like a short biography, work experience, education and interests.
The network section is where you'll find a list of all the professionals you're currently connected with on LinkedIn. In addition to your connections with professionals, you can follow certain interests on LinkedIn as well. These include company pages, groups according to location or interest
There are jobs listings posted on LinkedIn by employers, and LinkedIn will recommend specific jobs to you based on your current information.

How can you use it social media marketing?
There are various ways that social media can be used to promote your business, they can be used separately or conjunction with one another.  Campaign Manager is where you will manage and optimize your advertising on LinkedIn.
Selecting your audience works the same way regardless of whether you choose Sponsored Content, Sponsored InMail or Text Ads. 
Here are some ways in which to reach your targeted segments.
Sponsored Content is native advertising, directly in the LinkedIn feeds of professionals you want to reach. By using Sponsored Content, you can get your message out on every device: desktop, tablet, and mobile. Use rich media to stand out in the feed. Test your messaging and optimize campaigns in real time
Text Ads are simple but compelling pay-per-click (PPC) or cost-per-impression (CPM) ads. Using Text Ads, you can create your own ads and launch a campaign. Tailor messaging to the professionals you need to reach. Pay for only the ads that work – per click or per impression
Sponsored InMail is a unique ad format that lets you deliver personalised, relevant content through LinkedIn Messenger. Using Sponsored InMail, you can drive conversions with personalized messages, reach targeted audiences on desktop and mobile. Implement A/B test messaging to resonate with your target audience. A/B testing is the process of testing 2 web elements eg. banners, to find out which one has the best performance.
Dynamic Ads are also available through account-managed advertising, which allows you to partner with a dedicated LinkedIn team to create exclusively placed, highly visible ads for premium audiences.

2. How tweets, re-tweets, and hashtags help you in your marketing on twitter? 
Twitter is less a social network and more a news and information network. 
Visual content (especially videos) drives engagement. Tweets with videos are six times more likely to be retweeted than tweets with photos and five times more people discover new video content through Twitter than other sources. In fact, Twitter ranks as the number one platform for discovering new video content. This makes video content crucial to share with your followers. People appreciate any information that solves a problem or answers a question. They also respond to tweets that inspire and entertain, so include both types in your content plan. Make your tweets purposeful and keep the needs and interests of followers in mind.

RT (Retweet) – When you see a tweet you like from someone else, you can click the RT button to retweet it to your followers. The original text is included in the tweet, and you’re able to add your own comments to the tweet too. Sharing someone else’s tweet to your followers is a good way to build social capital and promote credibility. This can result in other people retweeting your content. Also, mentioning others in your tweets by including their @usernames. Positive tweets that contain relevant, personalized content can establish goodwill.

A hashtag is a way to organize your tweets around a specific keyword or topic. It is native to Twitter. Twitter hyperlinks hashtags automatically, to reveal all the tweets associated with them. These are great ways to grow your audience and raise awareness for your brand. 

3. Why is it good to build your blogs? What rules will you follow to write a blog?
Blog marketing is the process of reaching your business' target market through the use of a blog. The very nature of blogging makes them ideal for marketing since they provide new content to draw people back, and offer a way for consumers and businesses to interact. Blogging can improve Search Engine Ranking. Google, in particular, likes to find and rank new content, and many entrepreneurs use blogging specifically for search engine optimization (SEO) 

People like to know who they're doing business with. With a blog, you can prove you're knowledgeable in your field, offer helpful tips and other valuable information, all of which help consumers feel good about spending money on your product or service.
blogs can allow you to have interaction with your market. This gives you the opportunity to build trust and rapport, as well as get feedback and provide customer service.
Before beginning blogs, establish rules as to what your goals are.  Is it to help sell products?  Will it be a monetization tool offering third party services or products?  Will it be to share personal experiences? You want to build a community of people who trust your product or information, so grammar and spelling is important.
Make sure that the topic/s are not all about your company or trying to sell something.  Having a topic that is of interest to your readers which may then lead to a sale is more attractive than a sales pitch. You may even use other peoples’ blogs or parts of their content, providing you have their permission and give them credits and links to their blog or website. 
[bookmark: _GoBack]A blog should be easy to read, attractive and eye-catching and informative.  Interacting with your readers is very important so a timely response to questions or comments is a good way of engaging with potential customers. Ensure that any links or images you have on your blog are not broken links.
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