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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1 – I – Family Branding is the practice involving using a single brand name for the sale of two or more related products. All the products use the same brand name to capitalize on the brand equity which is already established on the market. It is the practice of grouping product lines under a single brand name which make it easy for consumers to find products produced by the company, even if the products have little in common. For example, Apple Inc. Their products include mobile phones, audio players, laptops, tablets, etc. All these products are different in nature and have different functions, however, they use the same brand name and recognizable brand mark. They are all products of the same "parent" brand.
On the other hand, Individual Branding is the practice involving using a newly created brand name for the sale of an individual product, which is connected to names of existing brands already offered by the company. This practice is most useful when the company offers a great range of different products. For example, Procter& Gamble. This parent company includes individual brands such as Gillette, Head & Shoulders, Duracell, etc. Unlike Apple Inc. which only offers technologic products, the products offered by the "parent" company Procter& Gamble are different in nature, therefore, it is more effective to market each product individually, rather than having the same brand name on hygiene products and batteries.

1 – II – Product Branding impacts can be analyzed based on the different relationships with the product. Such as: who is providing the product (seller), who is receiving the product (buyer), and the market as a whole (society).
For the seller, branding promotes distinction in a competitive market, consumer loyalty through the use of promotions, and product identification. However, this promotion of brand name comes with higher production costs, which results in higher selling prices and consequently, the volume of sales might be impacted by the higher price. For the buyers, familiar brand names means uniform quality (a consumer buying an Apple Inc. product, even if it is not familiar with the particular product, the consumer is secure that it is a good product because of the brand name), and competition between brands result in better prices available for the consumer. However, the promotion of a brand name comes with higher production costs, which results in higher selling prices for the consumer. Another drawback is that once the brand name and quality associated with it is established, companies might be tempted to lower the quality of the product in order to increase profits. And for the market as a whole, brands commitment to improve and preserving quality, as well as to educating the consumer about the product is a positive point. On the other hand, expenses related to promotion activities might be viewed as wasteful by the society. Also, the market place tends to prefer already established brands that they have become familiar with, and might not accept new brands. This prevents new companies from entering the market, which will reduce competition, and consequently, will reduce the advantages of competition such as lower prices and promotions. Overall, advantages tend to relate to quality and reliability established by the brand, while disadvantages tend to relate with the higher costs involved in maintain and improving that quality.

1 – III – Examples of brand name who directly or indirectly suggest some quality or angle of the product like function includes: British Petroleum (which directly indicates the involvement with fuel sources, as well as the origin of the company), American Company 7-Eleven, Inc. (which directly indicates the operating hours from 7:00am until 11:00pm), and Pizza Hut (which directly indicates their involvement with delicious pizza).

1 – IV – Microsoft: This brand has become a standard on the Information Technology field with products such as operating systems for personal computers, mobile phones, and network serves; line of video game consoles (XBOX), and office productivity software. This brand has reach such a standard of quality that its products have their own training certification which is highly valued by employers.
Coca-Cola Company: Besides the carbonated soft drink of the same name which is one of the most consumed beverages in the world, this brand produces similar products such as Fanta and Sprite. It is a producer of non-alcoholic beverages than have become one of the best known brands in the world.
Adobe Systems: An American multinational computer software company whose software products have become a standard with everyday users, and with professional user. This company first develop the Portable Document Format (PDF) which is a standard nowadays for computer documents, as well as its own Adobe Acrobat Reader is the most used software to open these files. On the professional side of their products line, Adobe software have become the standard software for graphic designers and photography professionals, with software such as Adobe Photoshop, Adobe Illustrator, Adobe LightRoom, which is used to work with images. Just like Microsoft, Adobe software has its own line of training certifications.
Disney: Entertainment brand which has been around since the 1920's. The Disney brand offers a large range of products, such as animated movies for children, regular movies for all audiences (especially with the acquisition of Marvel Entertainment and LucasFilm Production Company), merchandise, theme parks, literature, television channels, video games, etc.
Nike: One of the most popular brands of sportswear and sports equipment. This brand offers products such as: special footwear for different sports, special clothing items for different sports, sports equipment, sports accessories, etc. This brand also provides special services through their stores, where store staff members will get together will costumers to run with them and motivated them to keep running. This brand is not only a standard in the consumer market, but also in the professional market where their equipment is preferred by professional athletes, and the brand itself sponsors sports events.

1 – V –  Packaging is the activities of designing and manufacturing a container or wrapping for a product, and it should both the aid in the physical transport and sale of the goods, and enhance the value of its contained product, and impart that impression to the customer. It is the buyer’s first encounter with the product, and should draw the consumer attention and encourages product choice. The Package is the physical container which encloses the product. For example, "Champion" By Davidoff. The product is the perfume, the primary package is the glass bottle which contains the perfume, and the secondary package is the card box containing the bottle when the product is being displayed for sale. In this case, the primary package is shaped like a dumbbell alluring to the name "Champion", which accomplishes drawing the consumer's attention.
Label is the image or design which identifies the product or brand. Taking the same example, the glass bottle and the card box container are packages, and the graphics printed on those containers, i.e., the name of the product and manufacturer, are the labels. One example of labelling without the packaging would be the stickers that come with fruit identifying the producer.
Simply put, packaging is the physical shape that identifies the product, and labeling is the image or design that is printed on that package. Packaging is 3-Dimensional, and Labeling is 2-Dimensional.

1 – VI – Patek Philippe Luxury Watches (Founded by Antoni Patek and Adrien Philippe); Ford Motors (Founded by Henry Ford); Tim Hortons Fast Food Restaurants (Founded by Tim Horton);  Ben & Jerry's Ice Cream (Founded by Ben Cohen and Jerry Greenfield)

1 – VII – Packaging should efficiently achieved the following five functions: Protect the Product (One of the major functions of packaging is to protect the product from possible risk involved in the transport from factory to retailed, and possible risk while being displayed on the shelves waiting to be sold. Some possible risks include: natural deterioration from contact with the elements, physical protection from sock and impact, etc. The package should protect the product in order for the product to maintain its optimal conditions and not lose value.), Visually Appeal (Packaging should attract the costumer's attention. Human beings are visual creatures, and 90% of information transmitted to the brain is visual, so it makes sense that the visual appeal of a product will impact the consumer's opinion of the product. The package is the first impression the consumer has of the product, and he will not be interested in receiving more information about the product, if the first impression does not impact his desire and curiosity. The package also helps product differentiation.), Performance (The package must be able to perform the function it is designed for. For example, if the dispensing function breaks on a shaving cream can, then the product is rendered useless since the package does not allow access to the cream.), Convenience of Use (The package of a product must be designed in a way that provides easy usage by anyone who is in contact with it. For example, if a bottle of perfume is design in a round bottle, it should also have a flat bottom, otherwise the bottle would roll out of place and it will be extremely inconvenient to store it, or even preventing it from accidentally fall and break. Even if it has a flat bottom to immobilize the product, it should also have a secondary package that allows for an easy bulk transport.), and Cost Effectiveness (The cost of producing the package will impact the final cost of the product. If the package of a certain product has the production costs of £10, then it will result in a smaller profit margin than a package who only costs £5 to produce. Costs of packaging are part of the production costs of a product, and the higher the production costs, the selling price will have to be higher affecting sales volume, or the profit margin will be lower affecting overall company profit.)

ACTIVITY:

An extremely popular branded consumer product is the Apple's iPhone. This product seems to break sales records every time a new version is released to the public. Usually, there are two main reasons for a product to be this successful: The quality of the product is far superior to its competitors in the market, and the price also matches the competition. However, these factors don't seem to weigh as much in the consumer's buying decision as it does for other products. The amount of images of broken screens, bended phones, and destroyed charging cables in the internet almost seems to match the amount of pictures of cats. And in terms of price, iPhone versions are always higher than the competitor's equivalent. For example, Vodafone (PT) is currently selling the iPhone 6s Plus 16GB for 860€, while the Samsung Galaxy S6 Edge+ 32GB is only 780€. Samsung's phone has a larger screen, a better camera, and double the storage capacity, and yet it costs almost 100€ less.
So why is this product so popular? The main reason for this success is that the iPhone is an Apple Inc. product. Apple's iPhone success is due in no small part to the fact that the devices are made by a company that people around the world revere. Apple has developed a level of brand loyalty no other company can match, and consumer will blindly follow this brand until the ends of the earth. One image that has become familiar to anyone is an immense crowd lining up at the front of an apple store every time a new iPhone is released. This does not happen because the product is having a promotion and is an opportunity to purchase it at a reduced price, it is not a limited sale that will only be available for a certain time period and the consumers only have that opportunity to purchase it, and it is not out of necessity since it is a luxury item and not a basic human necessity. It is merely because it is Apple Inc. who is releasing the product. Another example of this blind brand loyalty is this video (https://www.youtube.com/watch?v=sfkbxzilVC4). When the latest iPhone was announced, the very next day, television show host Jimmy Kimmel, presented the very first generation iPhone (2007 release) to people on the street saying it was the new iPhone that was just announced the day before, and asked their opinions. As a result, everyone praised how good the "new" iPhone was and so much better that the current available version.
This, of course, does not mean that Apple's iPhone is a bad product, nor is that the conclusion of this argument. However, more often than not, the quality of the product is not a decisive factor when choosing the product. And consumers would still continue purchasing this product even if the quality decreased.
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