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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.

For high grades use examples and illustrations where appropriate. 
	1.What does a promotional activity aim at?
Promotional activities in tourism naturally aim at attracting new customers to the business, expanding markets to increase grown and increasing sales to ensure the business stays strong and makes profit. Promotional activities are also known as a good favour in customer service, these projects help customers, ensuring they have the greatest time with the best services available.
Tour operators help out a lot with customers; however a lot of support is needed, known as a promotional activity. A few factors consist of Business travel; this may be seen as where the guests accommodate or their class for travel (economy or first class). Domestic tourism; this is another activity to advertise to the public. Billboards are used to promote the business; radio hearings allow people to hear about your business - these are great ways to promote however they’re usually only local activities.

2. What does ‘GTA’ stand for? And what is its role in tourism marketing?
GTA is known as the Global Travel Agency and its main role is to provide travel products and services worldwide to customers who are looking into travelling. GTA is a main factor in tourism marketing as this agency attracts customers to book and travel with the company, Down to GTA being well known, the marketing sales are getting more profitable.  The GTA and the private sector work together to share the marketing costs of some marketing activities, to balance of the sector.

3. What is advertising and how is it different from marketing?
Advertising is something produced to attract the attention of the public, these are usually known as paid announcements such as a mention on the radio or information on a billboard. Marketing is the process of encouraging customers to choose your products instead of competitors. The difference of these two is that advertising is a visual way of understanding your service whereas marketing is the process of buying products from the service. An example of this is you may see on a billboard that a hotel near you has introduced beauty services; this is advertising. Then if you chose to go to this new service the employees may encourage you to book in for this service or buy two treatments not one which is known as marketing. Advertising is a common way to show off you company to attract the public!

4. When preparing a promotional material which points should be kept in mind?
When preparing a promotional service you need to think about the likeliness of the message reaching the targeted people; therefore if a promotional message is just in an unpopular are on a billboard, the message won’t get spread around as much it would if it was spread around in town centers across the county. You need to ensure that the message is understood by the audience intended; the material shouldn’t be filled with too much information - maybe just explaining the promotion with a few images, explaining to contact the service for more information.

5. What is collateral material which type of items are included in it?
[bookmark: _GoBack]Collateral materials are products used in everyday life for thousands of people in the business sector. The business image is usually displayed. These materials may be stationary products such as pens, post cards, notebooks. Or they may be products used in the finance sector, such as credit card wallets. Collateral materials are used along with the advertising campaign towards the business. You may visit the company and get given a pen, this pen may have the business images and details on, and then if you give this pen to someone else, they also pick up the companies name.

6. Which type of information is contained in the travel agent’s manual?
In a travel agents manual, the usual information starts with the description of the destination. It contains the tour operators which can help you, hotels recommended, different travel agencies, tourist attractions at the chosen destination with essential services such as restaurants and places to eat. Also, leisure services such as sporting and swimming facilities in the nearby area. Entertainment is a popular service for families going away therefore these facilities are also stated in the manual. These manuals are usually given out when you enquiry about a certain destination to a travel agent. These manuals help you compare destinations with their nearby services to help you understand which one is more suitable.
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