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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment (in word format)  here:

Define the term “Public Relations”

Within a community Public Relations is a way of promoting and improving relationships and communication to the mutual benefit of the organisation and other interested parties.  Cutlip and Centre (1969) define this as “planned effort to influence opinion through good character…based upon mutually satisfactory two-way communication”.
Public Relations is “the management of communications between an organization and its publics”. (Grunig and Hunt 1983)

Avoiding negative public opinion is also a key factor in public relations. This requires communicating the truth and sharing of full information so that all parties are aware of the facts surrounding any issue or event.
“With proactive public relations, organisations can plan and execute strategies and tactics on their own timeline - rather than having to react to a PR problem”. (Cabot (2012, p 4)

Developing understanding of the organisation’s aims and goals will improve public relations within the community thus avoiding potential issues and problems. This can be achieved through listening and dialogue.
Public Relations can be defined as “the art or science of developing reciprocal understanding and goodwill”. (Webster’s New International Dictionary)

Using information and persuasion, organisations can also seek support for their activities, goals or events which otherwise may have a negative reaction. Those responsible for public relations should seek public opinion as part of this process.
“Public relations is the attempt by information, persuasion and adjustment to engineer public support for an activity, cause, movement or institution.”
(Bernays 1945)
[bookmark: _GoBack]
Good public relations can showcase organisations, promote a smooth relationship with the public, counter misconceptions and should show the organisation to be socially responsible. It should be a “deliberate and sustained effort to establish and maintain mutual understanding…” (https://www.pria.com.au/aboutus/what-is-public-relations/) 
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