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I. [bookmark: _GoBack]“Marketing Environment” means the framework within which a company operates internally, i.e. structure, customers, suppliers, staff, products etc, and externally, i.e. government laws, legislation, cultural and ecological factors etc.

II. A micro environment consists of aspects that directly affect the company i.e. customers, suppliers, competitors etc and a macro environment consists of aspects which could have an effect on the company which it has little control over, i.e. social or economic changes, new technology, political or legal changes.

III. In a severe winter season the industries most likely to gain are manufacturers of heating products, winter clothing, overseas travel agents, electrical and gas suppliers and industries likely to lose out are entertainment companies (cinemas, theatres etc), restaurants, gym owners, leisure centres and suppliers of products for the agricultural industry.

IV. Consumers are now more than ever aware of environmental issues when purchasing goods so marketing policies and strategies should reflect this when sourcing materials, taking into consideration biodegradable packaging, lowering carbon footprints and energy consumption as buyers could purchase elsewhere from a more environmentally pro-active company.

V. In the micro environment the company has influence and control over its aspects, e.g. a company can change supplier if not satisfied with goods or delivery dates it receives, it can change its marketing policies to attract new customers, lower prices against competitors etc.  In the macro environment the company has little or no control over its aspects, i.e. changing social or cultural trends, economic booms or recessions which affect buyers spending, new government laws or changes in banking interest rates.






2.
If the government abolished import duty on my Company who manufacture televisions I believe the effects could be devastating.  In that cheaper imports would flood the market from countries with a cheaper labour work force and cheaper component parts.  Whilst I recognise that abolishing import duty could be of benefit to the country’s economy at large as this would enable the consumer to purchase their televisions at a much lesser price thereby leading to increased spending, it would probably reduce my sales, resulting in loss of production, reduction in the labour force and ultimately possible closure of my factory with the loss of jobs.  As an example, stated in a Hansard report of a Commons Sitting of 22nd January 1976 with reference to the closure of the Thorn Colour Television Company, Skelmersdale, “Over 1,300 workers will lose their jobs.  The factory will wind down its operations until it finally closes in about April. Some 200 workers will carry on after next week and these numbers will decrease steadily until the factory closes completely in April” and “I believe the Government’s failure to take action on controlling imports has damaged the industry” – Mr Michael McGuire, MP.
