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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 

I. Public relations is the continued effort to establish mutual understanding and goodwill between an organisation and it's public.
II. Public relations is necessary for the success of an organisation because through developing a good relationship with their public, companies can continually offer a level of service that outreaches that of their competitors. This not only ensures a loyal consumer base it also lends itself to the likelihood of a steady growth of clients in the future due to the good reputation of the company.
III. The term publics can refer to the internal or external public of a company. The internal public would include management, stakeholders and employees whereas the external public of a company would include investors, the media, the local community and customers.
IV. There are four stages to the public relations process. The first stage would be to research the company or organisation itself, the problem or potential problems facing the company or organisation, as well as the public this would be affecting. Secondly, you would plan what action can be taken to resolve the situation based on the research completed. This plan would include identifying objectives or goals of the company or organisation, identifying their public, and creating a theme for the project. The third stage would be where you develop and implement the tactics for communication, you would produce a timeline for the project, as well as a budget. The fourth and final stage is where you identify which research methods are to be used to evaluate the progress for the project, to be done during the project, and which methods are to be used to evaluate the overall success of the project and whether it has met the set objectives, to be done after the project.
V. The six elements of communication are as follows; the sender of the message, the context of the message, the information contained in the message, the medium in which the message is sent, the receiver of the message and the feedback of the receiver to the original sender.

A. The main public of a local governmental authority would be any one who interacts with the services of the local authority. This includes people for whom the council provides certain services such as; housing, schools and waste collection. The main public of a local governmental authority would also include people who had enlisted the services of said authority, these people could include anyone from local business owners who would seek out business support to home owners requiring pest control services. While the main public of a local governmental authority would mostly consist of residents and business owners of the area, it is also worth considering those who may be visiting or just passing through the area. Poor maintenance of areas such as parks and recreational spaces, or environmental protection of areas such as lakes or rivers can leave a lasting impression on visitors and negatively affect the public opinion of the local governmental authority.

B. The above identified public has an interest in the developmental policies of the local authority for several reasons, the first being that the developmental policies of the local authority outline what action is to be taken in their local area over the next six years. This will have a direct impact on their lives. This can be with regards to the intended use for areas such as residential, industrial and agricultural areas. The increase of residential areas may be something the public is appreciative of whereas the increase of industrial areas can result in mixed feedback from the concerned public. There may be two main factions in this group, the interested business parties and those looking for an increase in employment in the area would welcome this change however the more ecologically minded may bemoan the increase in pollution in the area. As well as the identified public being affected by the developmental policies, they can also have a great effect on the policies themselves. Prior to developmental policies being approved there is a planning stage in which the proposed plans are presented to the public for consultation. Local business owners looking to expand and developers interested in the area can use this time to see what areas have already been allocated for planning permission and what the likelihood of further planning permission being granted is. Local schools and residents can use this time to petition the local government for more parks or outdoor spaces for play and development. The public of the local governmental authority, at this stage, would also include various statutory agencies and voluntary or communal organisations. These groups would be consulted by the local authority during this process to give specialist advice and any observations they have made. This would include how the proposed plan supports the view the local authority wishes to present to their public and how the public believes plans can be improved to help merge the needs of the public with the view of the local authority.

CASE STUDY

I. The PRO role in banking has had to change over recent years to accommodate the changes in banking itself. Where in the past the PR teams would be focused on presenting an image revolving around the banks position in the local community, they are now focusing on differentiating the bank from their competitors and giving consumers a clear answer to why they should choose this bank over the multitude of banks accessible to the public. The PRO role in banking now is to provide confidence to the consumer, highlight the differences between their bank and others and to clearly portray the banks vision to their public. There are many methods in which the PRO can achieve this. Media relations is most commonly used in this area, however using a wide range of tactics such as well-placed articles, op-eds and speaking engagements in conjunction with the more commonly used aspects of media relations can have a more profound effect on the public.
While promoting the bank and separating them from their competitors is a high priority, the PR departments within banking also have to handle a certain amount of negative publicity. Responding in a timely manner with a clear concise message can save the bank from losing clients and further damaging their reputation.
In conclusion, the PRO role within banking is to highlight the reasons why the public should choose a specific bank over their competitors, to provide their public with confidence in their choice of bank, to help produce and distribute the message the bank wishes to send to it public whilst reducing and negative publicity that may arise.
 
II. A PR department in a large corporation will be involved in building, or continuing to support, the brands image and reducing negative publicity whilst at all points spreading the message the corporation wants to convey. This is achieved by analysing the corporation to find positive messages and turn those messages into positive news stories. 
In addition to finding and promoting the positive aspects of the organization, the PR department will also help management prepare for public speaking engagements. This will often be handled by a dedicated team of speech writers. Whilst this is similar to promoting the positive messages from within, it can go a lot further towards swaying the opinion of the corporation’s public. A well-informed figurehead with a clear concise message is important if the corporation is to maintain their image in the public eye. 
Similarly, messages and memos produced by the PR team and circulated internally to employees can have a great effect on the corporations’ public image. Employees who truly believe in the corporations’ ethos and the message they send can often do just as much to increase public appeal as a well-placed news story. This is often the role of those who specialize in corporate communications.
While all efforts are made to maintain a positive brand image, negative publicity can come from anywhere. Handling such events is the responsibility of those who specialize in crisis communications. These individuals are vital to restore the corporations’ credibility. Through analysis of the corporations’ public the PR department can see exactly where the damage to the corporations’ reputation has occurred and suggest best way to restore it.
In short, the role of the PR department of a large corporation is to build the brands image, to develop and circulate the message the corporation wishes to pass along to it public and to reduce negative publicity.
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