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Marking Criteria:
 We expect the learners to write minimum one well-expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	


Social Media 


Q1 (a) What is social media?
	
      (b) What are the 5 Ps of the marketing plan and how do they influence the
            positioning of the product? 

      (c) How can social media be used for sending the massages across?

      (d) What is psychological pricing?

Q2    What is the importance of social media for marketing?



Answers

(A) Social media is a massive computer mediated technology that is being used nowadays. This extensive technology gives a platform to communicate and share ideas, information and personal messages that are required to be conveyed to others. There are various platforms available on social media. Some are permanent while others appear and disappear promptly. For example twitter, facebook, linkedin, instagram, pinterest are some of famous platforms.
Presently this modern technology has changed business world drastically, although social media was not originally designed for business. However social media has made it easier for the business to effectively communicate with their target audience. In order to use social media for marketing, a business has to understand if their target customer is on social media or not. 						

(B) 5Ps are the marketing mix plan. It is the strategy that is being used by the companies to promote its product and services in the market. These 5Ps include:
       
Product
       Price
       Place
       Promotion
       Packaging
      
Following is the explanation of how the 5Ps influence the positioning of a product or services.
      
PRODUCT
Product plays a key role in launching a business. Suppose incase of a new restaurant business, to position the restaurant in the target market the main focus has to be on the kind of food that is being offered.  It has to be understood that how the product differentiates from the other competitors who are already selling the similar food in the market.
 
PRICE
Price is that element which refers to the value of a product. Now in running a restaurant charging a price of food is one of the most important decisions one has to make. Pricing depends upon different factors. One has to understand all the aspects of the business. If the price of the food is too low, the sales might be high however, at the end of the month you will not meet your expenses and may end up in loss. If the price it too high the potential customer might not buy the offered product. However there are different techniques of pricing that can attract a customer like loss leader, psychology pricing, meet and beat competition, penetration and introductory pricing.

PLACE
Place is that area or point which is chosen to sell the product.  For instance to open a restaurant one has to keep in mind various of factors like atmosphere, location, cleanliness and other requirement of target customers etc.

PROMOTION
Promotion has a significant effect on positioning of a product. Due to this activity you make your product or services known to your clients. For example in a restaurant business the key point is how you advertise or promote your restaurant on social media, how you introduce the deals and make the promotion more attractive. Internet marketing, word of mouth, public relation campaigns are some of the examples for promoting a product.


PACKAGING
Packaging is also very important. It attracts a customer attention. It is about how you pack that product and make it more desirable and attractive to your client.

(C) Social media is the immeasurable limitless technology through which we communicate and share information by using different platforms. Nowadays worldwide there are millions of people who interact through social media sites. 
Previously there were very limited ways to communicate. It took days to send any information across. Social media made it easier to share any information instantaneously. It is the fastest way to communicate and send massages globally.
Some of the most important channels and tools which are being used to send messages across are:

FACEBOOK
Facebook is the most popular site on social media. It is used to create profiles, upload videos and pictures, send messages to friends and family.

LINKEDIN
Linkedin is the site specially used for business purposes. You can find vendors, employees and customers. You get the latest information about business and industries.

TWITTER
Twitter is used for online news and information. Users can read and post their tweets on this site.

INSTAGRAM
Instagram enables businesses to have more engaged clients as compared to other social media websites. With millions users, it provides an opportunity for businesses to promote their products to more targeted people. 

PINTEREST
Pinterest can be used by businesses to promote their contents in a creative manner. Users browse pinterest to create boards filled with contents they like. This can help businesses to identify target audience and create messages that may appeal to them.

(D) Psychological pricing is the way of pricing in which you play with the psychology of a customer. By using this method you can build an impression on your targeted audience that this is the best price in the market. In this the customer tends to see the price from left most digit to the right most digit and unintentionally ignore the last few digits of a price. This technique is not just used for the low price items but also high priced items.
For example a house listed for $800,000 might get less hits on a website than that listed for $799,900. This technique is being used on almost everything.
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Q2 answer

Social media is a vast technology, which gives business a platform for advertising its products and services. There was a time when a business needed lot of time, money and hard work to advertise. There were limited ways to communicate with your customer, mediums like newspapers and TV commercials are some of the ways. With the help of social media business has the opportunity to break down barriers and be able to communicate, one to one with their customer. This facilitates positive brand recognitions and promotion.
A report published by Texas Tech University found that “the brands with active social media profiles have more loyal customers.”
All over the world there are millions of people who interact with social media site. So the probability to target your customer on social media is very high. Almost all the companies encourage employees to make a profile and share it on every site they find on social media like linkedin, instagram etc.  By doing this majority of the people get the opportunity to view your product and services you are offering. Social media can help to seek the attention of the client by positioning product in the market. A businessman can use social media using popup adds on website, newsletters, coupons and special deals to promote the product in the market. Public relation campaigns and internet marketing are also some strategies being used to market your product on social media.
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