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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
1. How will you define and explain internet marketing?

Internet marketing is simply using the internet to enhance a business’s marketing strategy, in order to improve the business in either turnover or company awareness to the consumer etc. It is only one part of an entire marketing plan a business may have, it would be unwise to strictly do marketing using the internet, as this narrows the field in which consumers can find you, not everyone uses the internet in every way.
The first step is to establish your desired digital presence and reach, this will depend on what you want to achieve from the marketing strategy, what kind of product you sell or business you have. So if your business is about selling the latest high fashion clothing, you may wish to focus on a strong main website with linked social media pages such as Instagram, Pinterest and Facebook. Using this style of digital presence is known as having a ‘hub site’ which is the main website for your business and then having the social media pages or smaller websites linking from the hub.   
Site structure diagram of this below;
There are many ways in which you can use the internet for marketing, these are called strategies. Some of these strategies include web design and development, social media, email marketing and more. These strategies need to be applied appropriately to the aims of the overall marketing plan.  
2. What are the different popular internet marketing strategies?
These marketing strategies are some of the preferred and most effective marketing strategies. Not all of the strategies will be relevant to your company but they all should be considered to decide which will best enhance your marketing strategy. It is best to use the ones that best connect your business to your consumers. The most popular ones ares web design and development, social media, search engine optimisation, email marketing and affiliate programs.
One of the most popular strategies is web design and development. This is regarding your website itself, which is reflecting your business so it has to look good and work efficiently. It needs to be comprehensive and engaging, matching what you offer to consumers in your business. There are free templates available to use or you can pay for one, they can be specially designed if needs be, this all depends on the budget which needs to be thought about In relation to what you want your website to achieve and how large you want your web presence to be. Taking that into account though, bigger isn’t always better, this can sometimes confuse consumers if there is too much going on, it is the content of the website that is most important. 
Another strategy is using affiliate programs, these work off your web presence by recruiting others to either sell your products or you can sell other companies products from your site. For example if you write a blog about a particular product, you can then have a link on your blog to that product’s website where it is sold, when one of your readers purchases the product from your advert, you would get commission from the sale. Or on the other hand you have a product that you sell, you can use bloggers or journalists who discuss your product, they can have the adverts on their sites and earn commission form your sales, but you get to keep the main profit. 
Social media is probably the most used strategy, from both a business and consumer point of view. Depending on what your product is, particular social media sites may be more or less suitable for you. If perhaps you sell makeup, Instagram,Facebook and Youtube would be most suitable so demonstration videos can be posted easily, these are quite popular on Instagram, or if your product is more niche, such as artisan jewellery, then a more niche social media site like Etsy may fit better. Using social media sites to their full potential, using boosts and adverts and optimising posts, requires skill and patience. Data from the boosts or adverts can be analysed to see the number of views, where the views are coming from (location), if the post has been ‘liked’, ‘shared’ or commented on. From this information you can then adapt future posts to benefit more. 
3. Briefly explain email marketing and SEO 
Email marketing is another strategy, used as a regular ’newsletter’ that is sent out to a list of subscribers, this can contain new product details, special offers or just general news about your business. Care needs to be taken with the current laws, as at the moment the consumer needs to give permission to be put on to a subscribers list. Email marketing can either be a free or paid service to you from other companies, the email should be clear and consice, it needs to be readable on all modern technology as some pages or documents can be read differently on smartphones compared to computers. A good example of this is a jewellery company sending out a monthly newsletter, showing the latest fashionable jewellery, sale offers, news about the jewellery,  birthstone ideas and more. 
Search engine optimization (SEO) is also widely used, this helps a business to achieve strong rankings on major search engine result pages. It is a matter of analysing search terms and patterns of usage to determine how best to use your digital space. Using the same terms or keywords that consumers search for can mean that your website can be found easily. For example you may sell gardening equipment, consumers may be searching for different terminology than the ‘official wording’ that you may use for the product, therefore using SEO you can see that you would need to incorporate the same terms that the consumers are using, into your website in order for them to find you, and purchase from you. 
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