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Social media assignment 1

Q.1 - Short questions

I. What is social media?

Social media is the collective of online communications channels dedicated to community-based input, interaction, content-sharing and collaboration. (Margaret Rouse - whatis.com 2019). It’s used to communicate to a wider audience and share ideas, promotions and pictures and videos. Social media users can access multiple platforms via the internet on their smartphone, desktop or tablet. Around the world there are hundreds of millions of people also referred to as “users” who interact with at least one social media site at least once. (Study materials - Brentwood)

II.    What are five P's of a marketing plan? and how do they influence the positioning of the        product?
          
The five P’s of marketing are: product, price, place, promotion, and packaging. All of these play a role in how you market your product/service.

Product: it’s important to identify your USP and what makes product stand out from its competitors, it makes it easier to stand out if your brand has an image. Potential customers/consumers are more likely to notice you if you’re consitant with your image.

Price: your pricing will initially depend on your business's position in the market. To generate interest in your product you can offer deals or loss leaders, which is selling your product at a loss but selling additional add ons that will bump up the cost for the customer but they think they got a deal because they paid less for the initial product. It’s a good idea to offer a guarantee, such as a price match or better if they come direct to your business.

Place: this refers to how you deliver your product/service to your customers, there is extra exposure if potential customers can find you on various channels. Along with your social media platforms and website there are other ways to put your brand out there, like in person with leaflets or walk in customers if you have a shop/office.

Promotion: the importance of promoting your product is vital to the success of your business. There are many ways to put your brand name out there, including newsletters, adds on a website and discount codes. There are ways to generate interest in your product via social media engagement and public relations campaigns, such as competitions that offer a discount or free service if you win. If you always hashtag your company name when sharing content online it will self promote your business.

Packaging: depending on the service you provide weather it’s in the hospitality, food or physical product, the presentation will always have a lasting effect on the customer. The first impression is the most important as it sets the tone for customers journey. 


III. How can social media be used for sending the messages across?

Having a greater online presence means you can reach more people to inform them of upcoming events, promotions and general news regarding your business. An established company with active social media accounts and interaction with the public will give off a positive message to potential customers. Social media platforms such as twitter and facebook are great ways to update followers on breaking news or expansions, it also gives them a voice to communicate with other followers and the company itself.

IV. What is psychological pricing?

Psychological pricing is a marketing strategy that gives the customer the impression that they’re getting a deal on a product based on the theory that certain prices or odd numbers have a psychological impact on the value of the product. Customers are more likely to pay for something that cost £3.99 rather than £4.00, this gives the impression that the cost is closer to £3.00 rather than £4.00 because it starts with a 3. 

Big labels such as ‘discounted’ or ‘slashed prices’ can also give the customer the impression that they are getting a much larger cut price deal.


Q:2: What is the importance of social media for marketing?

Social media is quickly becoming one of the most important aspects of digital marketing, which provides incredible benefits that help reach millions of customers worldwide. (Sharron Nelson - Digital Doughnut 2018)  Social media is a cost-effective way to help increase brand awareness and reach potential customers that you otherwise wouldn’t be able to connect with. Social media is a genuine way to increase website traffic, if you are running a promotion on your website you can share it to a wider audience via the platforms.

It’s a great way to directly interact with customers and followers before, during and after their experience with the company, whether they're leaving you a recommendation through facebook or a comment on your instagram post it gives you the opportunity to connect with them. You can also aim specific posts/campaigns to a targeted audience based on what your monthly/quarterly goal is.
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