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Introduction to Marketing

1:	Give a short answer to the following questions

1: What is marketing
The activities of a company to promote and sell their products or services and encompasses all areas of a business from planning, pricing, distribution and promotion

2: What is the production concept of marketing
Mass produced products using the theory that if it is sufficiently cheap enough, the public will purchase it even if it is of a lesser quality than a handmade more expensive alternative

3: Explain the sales concept of marketing
Good salespeople can sell anything to anyone and as such can reduce manufacturing costs.  It is almost a ‘trickster’ approach to marketing.  Puts the sellers needs before the consumers.

4: What are the 4 P’s of marketing mix according to McCarthy
Product		Fulfil the consumers needs/desires
Place		How consumers will acquire the product/service
Promotion	How you will get your message out there to your target groups
Price		The right price point viewed as value for money

5: Explain the term ‘marketing orientation’
A businesses strategy that focuses on uncovering and meeting the needs and desires of the consumers through its products and services


2:	Describe the difference between sales and marketing

The difference between selling and marketing is that sales is the action to convert the product or service to money with the focus on that product or service, whereas marketing encompasses all areas of a business to promote and distribute and to help make the selling possible with the focus on the consumer


3:	‘Marketing is considered to be the most important activity of the present day business’. 
	Discuss this

No matter how great your product or service is, if it does not have successful marketing, none of the potential customers will know about your business offerings.  This in turn can lead to a sales crash and in some cases, a closure of the business.  Marketing is the beating heart of a business.

Once you start marketing and raising awareness of your product or service, the chances of making successful sales increases.   This in turn can lead to further sales through referrals from your new customers.

In addition, successful marketing can help companies build a solid reputation, and with a solid reputation, sales can grow.  Reputations can be built through effective communications, internally and externally, participating in local community events and quality products and services which are supported by a robust marketing plan.

To be successful in your marketing, companies should ensure they are utilising a healthy mix of different forms of marketing, ie, websites, social media, blogs, advertising, POS materials etc.

Without marketing sales fail, without sales the company cannot succeed. 
 
