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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:

Q:1 
I: What is Social media? 
Social media comes in many different forms such as Facebook, Instagram or even emails, social media is a type of platform that helps you and your business be able to communicate, advertise and share your company or product to the public. 

 II. What are five P's of a marketing plan? and how do they influence the positioning of the product?  

The First P of a marketing plan is the Product, when marketing your product, you need to make sure that you pay attention to how your product or business will appear to the customers, making sure you understand what makes your product unique and stand out from any competition this could be through advertising what the product can do.
The next P is Price, when you are running a business being aware of the money being put in and the money that your product is bringing in, you can make sure that the product does not lose any money by being wise in how you draw people in and sell your product, for example you can sell a product and a reduced or cheap price such as a phone but with the added cost of warranty and insurance along with data charges the company will be earning money even though the price of the phone would seem otherwise.   
Another P of marketing is Place, this P is all about where you advertise your product who it is aimed at which would also be an important factor when you chose where to sell the product. You may decide to distribute you product through a franchise or maybe retail outlets or shopping centres, by doing this you are opening up your product to a wider variety of people of all different ages whereas, if your product where to only be sold online that may then limit you to how many people you will be to advertise to and the age range advertised to would be less due to the amount of people who would be able to buy it online. 
Promotion is also a very important P because how you promote and advertise your product will be how potential buyers and customers will see your product and the assumption they will make about what the product will be like. To be able to promote your product you can use flyers, banners or make your new product be make of a special deal such as buy one get one free or giving out free samples so people can try the product before buying. 
The Last P is packaging, the packaging is a very important factor because the packaging has lots of factors that the business will need to take into account such as containing any important information, making sure the product is safe and will not be damaged before use and the packaging will also be a big factor for ensuring that potential customers stop and look at it to then hopefully buy it. 

III. How can social media be used for sending the messages across? 
Social media can be used for sending the messages across when they advertise a product through pop up ads or adverts before a video for example, another way that some companies may choose to advertise their product and spread the word is by sending out free samples of their product to people of influence to have them use and review and then tell their fans what it is like why they should buy it as well as all the good and bad points of the product usually leading to the customers purchasing the product as they will trust in the influencer to be truthful to them about the product. 

IV: What is psychological pricing?
Psychological pricing is pricing your product or service at a certain price that will make the customer think they are getting better value for money, an example of this is when retailers will price their products at odd numbers such as a product wroth £5.99 is more likely to be brought than a round number such as having to pay £6 pound for a product because it seems like you are getting better value for money with the product worth £5.99 even though there is only a penny difference. 

Q:2: What is the importance of social media for marketing?
Social media marketing is very important because it is one way of being able to spread the message quickly about a new product and with this piece of advertising you can include all relevant and important information about the product which would quickly answer any questions potential customers may have as well as this you could include a link to a website or call centre which can be easily accessed for the public to go to find out more information or ask any more questions they have about the product before purchasing it. 
Also when advertising a product on social media you need to make sure the advert or poster is very eye catching and will grab the attention of the potential customers this can be done through images of people using the product or a picture of the product with impressive and interesting information around it, another way you can advertise the product to seem more trustworthy and value for money is by having people of influence such as actors or sports men and women using the product on their social media platforms and telling their followers all about the positives of the product and why they would recommend that it is the product for you. 
Another reason why using social media is important for marketing your product or service is that social media platforms are open and used by people of all ages and genders and can reach people al over the globe meaning that your product would be reaching a much wider and varied group of people meaning more people would be able to access and purchase the product, it would also mean that more people would be talking about the product and spreading the word as well as being able to access the information about it no matter their age and with out the need to go out to a shopping centre in the hope they may by chance see it and be able to purchase the product. 
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