1. Define the term public relation
The term public relations have been defined from different perspective by different scholars.
UK’s institute of public relations defined PR “as the deliberate, planned and sustained effort to establish and maintain mutual understanding between an organisation and its public”. D.S Metha gives a simpler definition, defining PR as an attempt through information, persuasion, adjustment, and contacts, to seek support for some activities, causes, movements, institutions, products or services.
It is a concept that promotes effective relationship between different functional groups of people within communities or societies. It’s all about two way communications, mutual understanding, caring for public opinion and social responsibility of the organisation to the public.

2. Define the term publicity
Publicity is a tool used by the public relation practitioner to reach a wider audience, by featuring a product or services in print and non print media, on-air programmes (TV &radio) without paying for it.

3. What are the similarities between public relation, publicity, and advertising, Name two main branches of advertising?

a) These are similar through
I. The media used for communication
II. The elements used to create the message
III. It’s all about communication
b) 
I. Product Advertising
II. Institutional advertising (public relation)

4. What are the advantages and limitations of exhibition as a public relation tool
Advantages of exhibitions
· Wider audience can be reached internationally and locally
· They promote an organisation’s reputation
· They showcase products and services to increase patronage and profitability
· It helps competing firms to checkmate each other
Limitations of exhibition
· It is an expensive media due to the high costs of facilities and logistics
· It can only be used when it is sure maximum benefit in terms of profitability can be reaped
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