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Marketing in Travel and Tourism



1.	Give short answers for the following questions:     



i. What does a promotional activity aim at? 

A promotional activity aims to increase awareness, create interest, generate sales or create brand loyalty to target audiences of the merits of a product or service.



ii. What does ‘GTA’ stand for? And what is its role in tourism marketing?

GTA stands for Government Tourism Administration.  Its role in tourism marketing is responsible for portraying the basic image of the country’s tourism sector.  It works with the private sector to create marketing policies and strategies.



iii. What is advertising and how is it different from marketing?

Marketing refers to preparing a product for the marketplace.

Advertising is making your product and service known to an audience or marketplace. Advertising is a specific step of marketing. Advertising uses the data and research collected by marketing strategies to communicate effectively.  



iv. When preparing promotional materials, which points should be kept in mind

It is necessary to establish well-defined objectives so that the message is conveyed and understood with the appropriate audience being targeted. The correct forms of media also have to be used to reach the target audience with cost and practicality also an important consideration.
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v. What is collateral material and which types of items are included in it?

Collateral material is the collection of media used to support promotion and sales.  This can take the form of advertising, audiovisual and various printed materials, lighters, pens, travel writing, direct mail, familiarisation trips for travel agents, travel trade shows and exhibitions, special promotions, representative offices abroad and other public relation techniques.



vi. Which types of information are contained in the travel agent’s manual?

The travel agent’s manual includes a complete description of destinations. It references all inbound tour operators, hotels, travel agencies, tourist attractions, restaurants, sporting, recreational and entertainment facilities, and the total range of tourism services offered including rates and tariffs.



Activity   

You are a tour operator and are organising inbound tours. You want to run a campaign for the summer season. Produce a detailed report about your plans – including, but not limited to: the promotional material used, different types of packages available, and how the marketing campaign will be run.



Campaign objective/background



The objective is to promote and sell package holidays, to attend the Women’s UEFA Women’s Euro football matches to be hosted in England from 11 July–1 August 2021, with the final to take place at the Wembley Stadium.
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Marketing research has shown that women’s football, having recently turned into a professional sport, is becoming an increasingly popular sporting event.  This campaign fits into the overall marketing plan of being a leading tour operator in Sports Tourism.



To target countries who get through to the final, for example England, Spain, France, Germany and Italy.  



Packages available

Aimed at General public/sports clubs/ sports governing bodies, and corporate hospitality.



Packages to include tickets for the match, flights, transfers, and hotel accommodation.



Corporate hospitality – as above plus priority seats and food/drink packages.



Campaign Plan

· Determine how to measure the success of the campaign to include timelines and measureable goals.



· Work with the Visit Britain organisation to bring tourists into the country and also establish contacts with women’s football teams, clubs – both professional and amateur, helping to promote the sport generally.  



· Work with Women’s UEFA, establish ‘official website’. 
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· Go over all of the working relationships with retailers, tour operators and methods to develop the sales network.



· Establish marketing partnerships with major airlines.



· Run a competition from a newspaper sporting section with the package as the prize - with the aim of gathering names and email addresses so that these contacts can be used in an email campaign.



· Go over promotional material, design posters for football clubs, schools etc and design brochures and on line advertising for sporting body website etc. Also, put together a production and distribution agenda and estimated costs.



· Collect mailing lists of both tour operators and retailers; plan the use of direct mail, publication and on-line media.



· Put together travel agents’ familiarisation trips and representation at Travel show.



· Make arrangements to work with travel writers and journalists. Make a list of who to invite and when to invite them.



· Put together other required public relations activities working closely with sports contacts.



· Reach an agreement on marketing budgets.



· Put the promotional program in action and keep a close eye on how effective it is.



· [bookmark: _GoBack]When the campaign is over, measure its success. 
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