1. Give short answer to the following questions: (15)
i. What is marketing?

Marketing is an important process involved in the implementation of goods and services. Marketing is about satisfying the customers where their needs and requirements are paramount. As opposed to selling where it focuses on changing the products into money, marketing focuses on pricing, planning, promoting and distributing the goods and services. 

ii. What is the production concept of marketing?

The production concept of marketing refers to the mass volume of production of goods that may be low in quality, but it satisfies a mass volume of consumers, and they are happy to tolerate lower quality products that are widely available. 


iii. Explain the sales concept of marketing.

The sales concept of marketing refers to persuading consumers to purchase products or services they do not need. The focus is on sales (profits) and not a consumer’s underlying desire or need, it does not matter whether they really need the products. 


iv. What are the “four Ps” of marketing mix according to McCarthy?

McCarthy proposed four Ps of the marketing mix including:

[bookmark: _GoBack]Product – the product needs to meet consumer needs
Place – accessible and convenient locations for consumers to obtain the product 
Promotion – the products and services must be delivered to consumers in all possible communicative methods e.g. poster, leaflets, radio, newspaper. It should be delivered in appropriate platforms to reach target customers
Price – The products and services should be presented as great value for money 


v. Explain the term ‘marketing orientation.’
Marketing orientation refers to focusing on customer needs and meeting them. If a company focuses on customer’s needs, then the customers are more likely to pay for the product and result in better profit for the company. 
