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Managing Public Awareness Programmes








1.	Give short answers for the following questions:   





i.	Outline the benefits of public awareness programmes


Public awareness programmes instigate public support and provide help to develop the international and domestic tourism industry, benefitting the locals, the travel industry and the economy.





Working with the public to educate, inform and provide focus will get them involved and on-side. For example, there may be plans to put in infrastructure such as roads, restaurants, or car parking and involving the public by working together to alleviate their concerns and promote the positive aspects of improvement and attracting tourists and revenue is of great benefit to the local area and the economy.





Public awareness programmes help to educate the public to profit from their inspirations.  The public can learn about resources available such as tourism training programmes and career opportunities.





Such programmes not only provide the public with information and opportunities but also help inform tourists about local culture through the public working together to promote tourism in the area.
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Sustainable development – an increasingly important issue which can be highlighted to the public helping to keep environment issues on everyone’s Agenda.





To summarise, the benefits of a public awareness programme is to help focus, understand, get people involved, educate and guide for the benefit of the tourism industry and economy.





ii.	How do inbound tours benefit the country?


Inbound tours benefit the country in many ways.  They can have a huge impact on the economy, bringing in visitors to visit local attractions, hotels, restaurants, shops, theatres, use transport and buy local arts and crafts, for example. 





Inbound tours generate new employment and career opportunities.  Some countries may rely almost entirely on tourism for jobs and economic growth.  Career in tourism often attract young people, both for the local area and abroad, keeping the area a vibrant and good place to live.





As well as increasing economic growth, foreign tourists bring diversity in culture and language and increased opportunity for social and cultural exchange.





An increase in inbound tourism often requires the development and improvement of infrastructure which will also benefit the locals.
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Making an area attractive to visitors, for example flowers in bloom, local events will also make it a nicer place for the locals to live.  Also the preservation of natural environment, flora and fauna, increased variety of attractions and facilities available to residents and the preservation of local culture and traditions.





Inbound tourism is an educational process, playing an important role in influencing public viewpoint such in environmental issues.





iii. Outline the ways for promoting inbound tours


Local community involvement such as groups of people with an interest in history or archaeology and those directly involved with the industry such as hotel owners, travel agencies, GTA can all work together to promote tours.





Local community action groups can develop good links with the media. GTA Public Relations Team are experienced in providing accurate and timely press releases able to promote inbound tours with interesting stories.





Advertising through billboards, newspapers, magazines, radio, television, website, social media and video.  Running competitions and challenges to get the details and interest of tourists. 





The use of statistics and having a good understanding of what the tourist is looking for and who they are, so that tours can be promoted in the right way.
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2. 	Discuss, in detail, the programmes that can be organised to create public awareness about tourism.





There are several ways of making people more aware and promoting tourism, often with national level, local community and various tourism partners working together.





The GTA can help create a programme by getting the local community involved, leading and educating initially, bringing people together to inspire their interests and maybe supporting financially.  The GTA with their strong links with the press are able to keep media well informed including radio and TV at national level.





A neighbourhood based tourism action group would put together activities at a local level.  Budding writers and editors may get involved in producing local newsletters and newspapers, possibly in various languages, to advertise various local attractions.





Advertising would be an important factor of the programme and could involve billboards, newspapers and magazines.  Involved private sector groups with an interest in tourism may sponsor some advertising.  





Competitions are another way to promote tourism, such as the best short story or taxi driver of the year.





The Government could ensure that schools are involved with career development available for tourism.
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A Host Programme could be organised for individuals from various occupations with a direct link to tourism such as employees in hotels or restaurants and bars.  Training and testing would result in accredited hosts radically improving the quality of the overall tourism product.





Workshops and seminars are a good way of making people aware and getting them involved in tourism.





Making people aware of various cultures, for example publishing leaflets on the history of a Cathedral and educating what is suitable to wear in that culture.





Campaigns are a good way of raising awareness.  An example of this is when Destinations Think’s agency collaborated with the Caribbean Tourism Organisation and worked with the Caribbean hotel and Tourism Association to spread the message that the Caribbean is open for business and welcoming visitors back to the region following the 2017 hurricanes. The campaign also involved several destination marketing organisations and private partners working together to promote the Caribbean.





The aims of the campaign were set – in the short term, the focus is on building and protecting the Caribbean brand. This means countering generalizations in the media and ensuring the world knows that tourism experiences available in most of the region were unaffected by the 2017 storms. This project also highlights the resilience of the Caribbean people and supports proactive measures to build long-term awareness of the most exciting aspects of Caribbean tourism.
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Press releases were organised letting people know what was happening.





Public awareness about tourism is so important to promote the industry.
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