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 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
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1)Tangible services are those which can be seen or touched, for example, hotel food and accommodation, whereas intangible services include ambiance, atmosphere, friendliness of staff.  These intangible elements cannot be quantified or touched, but are a vital part of the client’s total experience.
2)Tourism product comprises what is offered at the point of sale to the customer.  It comprises both tangible and intangible elements which combine to make the end product.  It includes services, food accommodation, travel. And after that perhaps some added on trips, services etc. The product has a life cycle; innovation, growth, levelling out. And decline.  At the point of decline the product needs to be reinvented, to be given a new life in order to survive.  Product in tourism is forever dynamic
3) Infrastructure refers to the necessary framework needed in order to build up superstructure.  It included electricity or gas supplies water services, drainage, sewage road and rail networks, airports, ports, and hospitals.
Superstructure refers to the buildings and amenities built onto the infrastructure.  It includes hotels, tpurist attractions, and the housing of natural or historical assets, for example, museums and art galleries .It also includes eateries, restaurants.etc.
4) Cluster concept in tourism refers to the idea that different agents work together to provide the tourists experience.  Companies cluster, forming critical masses in one place and there is increased productivity and a faster pace of innovation.  There is also grater information sharing and collaboration which helps keep the product up to date and cost effective.
5) A resort complex is a large area which is purchased and purpose built to concentrate facitities as much as possible within the same area.  Typically, the complex has accommodation, restaurants and eateries, and a variety of activities, and social facilities all on site.  This differs from a resort which can be linear, that is tourists wander in search of different elements.  The resort  complex typically has landscaped or themed gardens designed for the rest and relaxation of the client.
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