
Q1: how will you define and explain internet marketing?

Internet marketing simply refers to the process of promoting and creating awareness of a business and its products and services over the internet through various tools to help drive  sales, leads and traffic. Companies have different strategies when it comes to internet marketing it can be used to help build a message about a brand, conduct research and help firms identify target markets or discover marketing segments needs and wants. 
There are several strategies used when it comes to marketing a product or service using the internet platform, these include:
website design strategies, 
Search engine optimisation (SEO)
Online promotions
Email marketing 
Social media
Affiliate programs
Blogging 
Digital advertising
In order for a company to be successful in promoting their products and services it is vital they identify what it is they would like to achieve and use a mix of both online and offline marketing plans. 
Q2: what are different popular marketing strategies? 
There are several marketing strategies that are popular amongst firms of all sizes, namely; Search Engine Optimisation (SEO), affiliate programs, social media, email marketing and blogging. 
Social media-  social media has been one of the most effective resources for companies across the board in the last few years. Platforms such as Instagram, Facebook, Twitter, LinkedIn and Snapchat have all played a vital role when it comes to spreading a brands message or creating awareness. In-fact social media is so widely used that most businesses have created their online presence solely on the backs of platforms like Instagram and Facebook for example Huda Beauty, that started off as a blogging page turned to Instagram to create awareness of their brand starting off with synthetic lashes and lip contour, taking the beauty industry by storm and now having 30 million followers on Instagram in under 5 years. 
Blogging on the other hand has become one of the most popular ways to communicate your ideas, spreading messages and news on various topics. It allows for businesses to engage with customers on a personal level and help build a long lasting and loyal customer base.
Q3: briefly explain the following terms:
Search Engine Optimisation - SEO is a marketing discipline that focuses on growing visibility in organic (non paid) search engine results which helps a business get strong rankings in search engines, allowing consumers to find them easily and enable business to understand what it is customers want and how to find it and designing company websites based on these results. 
Email marketing -  email marketing is the most effective marketing strategy and simply involves sending emails to prospects and customers. Email marketing serves as an important channel of communication to customers where almost 90% of consumers check their emails on a daily basis, this allows businesses to send their messages (without spamming) to create awareness about what they do and offer. Additionally emails tend to convert better than social media, people who buy products that are marketed through emails spend 138% more than those who do not receive email offers. 

