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Marking Criteria:
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cated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:
WHAT IS INTERNET MARKETING ASSESSMENT 1

Answer 1: Using the power of the internet to reach out potential customers for the products and services is called internet marketing. It is normally used to supplement the overall marketing strategy of the company by increasing the digital presence and reach through various means. The product or services can be marketed either by using a single website for the company, or multiple website linking with the main website, called the hub. The idea is to reach as many people as possible through online presence, be it the website or other online exercises such as blogs, vlogs and social media sites.

Answer 2: The main strategies for internet marketing depend on the product and services as well as what is expected from the digital presence. The main strategies used for internet marketing can be any one of those listed below or a combination of many of these elements. The strategies are:

Web-design and development: An engaging website that offers the customers more than just basic information like a brochure are in the vogue. The design and development of the site depends on the kind of business and what is to be achieved through the website. For example, an e-commerce website for an online retailer would be different from a travel or food website. A website can become the digital face of the business, so one’s investment in it is directly proportional to what is expected out of it.

Affiliate programmes: Through affiliates, its possible to get other people with online presence to sell your products/services or you can use your web presence to sell products of the same category for other businesses, boosting your own online presence. For example, if you are a travel agent, you can get the travel bloggers to link your website to theirs’, or mention your company with a link to the website in their writing for a commission per sale.

E-mail marketing: It’s a way to reach out a large number of consumers by creating a mailer  or subscription list. These can be both paid and free services and reaches the consumers’ inboxes directly. However, with changing regulations, unsubscribe links with such mails are expected.

Using social media: Marketers are increasingly realising the use of social media for creating targeted marketing strategies that work. Facebook, Linkedin, Twitter, are now essential for companies with a large consumer base, to reach out to the customers. It needs skills to have the right effect.  

SEO marketing: It’s a strategy of reaching out consumers by understanding the way they look for/search products and services online. The digital spaces are then designed for people to find the company/products with ease.

Answer 3: Email marketing: This marketing strategy involves reaching out to a vast number of individual customers through their emails, giving them information of our product and services, engaging them periodically through newsletters. You can create a list of subscribers or an e-mail database to reach people in an appealing format that can be read on computers, tablets, smartphones, and so on. It’s however important to terms of service about e-mail marketing, since the law in many places now state that you cannot just send these messages to whomever you want. 

Search Engine Optimization: It’s a marketing strategy that helps you get strong rankings and visibility on major search engines like Google. This helps people to find you easily and for you to engage with them. We use SEO to understand what our consumers want, how they look for it online (through analyzing what search terms and patterns of usage they use), and then design digital spaces that work on both the consumer and the seller ends.
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