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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to [image: ]write 15 lines with 5 well expressed points to get high grades for a 5 marks question.Q1) What are 5 P’s of Marketing Mix?

The five P’s of the marketing mix essentially refer to the ways a company Places, Promotes, Packages, Prices its Product within the market. 
Because every company has a different marketing strategy be it indirectly through social media platforms or direct marketing through telephone selling it is important to highlight and understand the key elements of what the product is I.e what unique features does it offer, where and how would you promote it, what price range would it be in and what the final packaging would look like together with how customers would access it. 

The first P within the marketing mix is the Product; when creating a product it is important for a business to be able to produce something that differentiates it from the market competition be it the feature of the product, services, usability and even warranties/guarantees. An example of this would be Apple, a multinational technology company that disrupted the industry when it launched its first iPhone. The product offered a complete touch screen that functioned perfectly well and with ease, changing the markets perception on mobile phones from unnecessarily complicated devices to simple technology. Additionally with the launch the company offered user understanding where you could learn the latest features to AppleCare and eventually upgrade offers.

The second P is Packaging; this tends to be one of the most important P’s, as the visual appeal of any product really determines whether a potential customer will make the purchase. Most companies tend to spend lots of time on designs and colour schemes that tend to be different and eye-catching as well as how the packaging creates certain emotion. For example Victoria’s Secret are know for their fun, colourful and trendy womenswear and this is reflected with prominence in their stores and packaging - black, white and bright pink bags which evoke the fun and luxurious side of women. 

When it comes to Price, companies tend to position themselves depending on who they are targeting this ranges from mass market to niche market, as well as company strategies.
When setting your price for a mass market you keep in mind it is your average customer usually low-medium income earners that are looking for affordable items and example of this would be Primark. 
There are a few pricing strategies companies use in order to attract customers, for example the psychological pricing strategy. This is where the pricing is such that it is allows consumers to believe they are paying less for example £99 instead of £100, £4.99 instead of £5.00. 
Another pricing strategy is to let companies gain or regain their market share. This is where companies in more competitive markets advertise to their customers that they will match their competitors pice this is a classic example of the meet or beat competition. 


 

For high grades use examples and illustrations where appropriate.
The fourth P - Place. This usually involves how a company is going distribute its products in order to reach and be available to its wider market. Depending on the product and the business strategy firms can choose how their preferred distribution channel, it could range from brick and mortar such as Body Shop, online like Amazon or through franchising like McDonalds.

The final P - Promotion. Promotion refers to the way in which the market will see your product. This means finding the right method that will attract people towards you, for example using flyers, pop up advertisements through websites, social media or celebrity endorsements.



Q2) What are the different steps involved in developing a social media plan?
Social media can make or break a brand, if done correctly it can help companies expand their customer base, increase brand awareness and profits. There are a few steps to follow if you want to maximise your presence on various social media platforms. 
Step one: get the right person to guide your business on social media, many firms tend to go with someone who does not understand the values of the firm as well as what they are trying to achieve via these platforms. The correct person will lead your brand to success by using their knowledge and experience and tailor it to your goals.

Step two: promote your brand in a way that it is no longer about the product but more about the experience. Build a following where people will promote your brand by talking about the experiences they’ve had with your company. This attracts more customers and differentiates you from competitors.
Step three: the social media experts. As social media is an important tool in the entire marketing plan, ensure that people guiding or taking over your social media accounts have credibility and understand what you want to achieve overall.
Step four and five: engagement. The most crucial aspect of online presence. Companies that like and comment or respond to their followers are the companies that build a stronger relation longterm  with their customers. This behaviour allows firms to understand and interact with people as well as create a level of loyalty towards the brand rather than being robotic and pre-planning posts.
Step six: identify your target audience. A thorough analysis will help you determine which social media platform is most used by the market you are trying to target.
Step seven: follow the people or groups you are trying to attract, this will allow you to be present in conversations or trends that directly concern you. 


Q3) what is a blog? And how can I build one?
A blog in its simplest form refers to a discussion or information that is published on ones website. 
Blogs have changed over a period of time, they started off with more information overload content to more fun topics and adoption to different groups such as vlogs used by several youtubers. 
When building a blog, consider how you want people to perceive you, the audience needs to understand your style the key to a successful blog is to be as authentic to yourself as possible.
It is important to do your research and analyse what kind of content and style is working and what is not, stay on trend as much as possible and make your blog look interesting to attract as many reader as possible.
Consider using tags or keywords to allow people and yourself find older posts as well as use your other social media accounts to create traffic. 
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