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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate.

	
Q1) Why is it necessary to research your market and define your ideal customer for planning a good Adwords strategy?

When it comes to Adwords it is important to plan ahead and carry out market research, this helps a firm identify in more detail who their ideal customer is and how to attract potential clients to their website in order to convert them to a regular buyer. 

Because Adwords and PPC are costly and require a lot of resources you want to make sure the budget is being utilised in the best way possible. 
It is essential to research which key words are being used the most by customers online during their search for products as well as run tests of the words that are not being used in searches. In this manner it becomes easy to identify simple words customers use when searching your products rather than a company using long complicated words or descriptions of products/services which are almost never searched for. 
Additionally it is also important to identify what your ideal customer would be, this does not mean it is the same customer that perhaps comes in to your store or warehouse to purchase. For example if you are a clothing company and your in store/warehouse customers are mostly women and are between the 35-50 age group however your ideal online customer could be young  career oriented women between the age of 20-34 who prefer to shop online due to its convenience. Hence it is necessary to create an idea of who your preferred customer would look like therefore helping to create strategies on the best way to target these groups.

Q2) How can you get good with your key words?

In order to get good with key words it is important to research and use words which directly reflect your product or its usage. A firm must understand that using complicated words or exact descriptions of the product may lead to people not being able to find your products/services online in the search engines. 
It is essential to use simple reflective words and test these to see whether they are similar to what customers search and if not to replace these with the most searched words and putting these words in quotes to limit searches from people who are not interested in your product totally.

Additionally it is always good to phrase match this means you will almost block any unrelated searches and the use of your ad in areas which are not relevant. For example an ad for “used Gucci bag” would allow your ad to show up under the results for used Gucci bags, old used Gucci bags, used Gucci and preloved Gucci for sale. Also the use of square brackets  [ ] would mean google would have to match the keywords exactly before allowing your ad to appear, for instance if your key word is [used gucci] then your ad may not appear when people search for [preloved gucci].

However if phrase matching and exact matches are limiting to a company there is the possibility of using modified broad matches where you can add a plus sign in-front of your keywords that way google will know those words must be present when a person searches for those terms.



	
Q3) What is long tail and short tail key words?

Short tail refers to the short phases used in your ads and long tail refers to longer phrases used to help focus on your products thereby eliminating the people who are not interested or are not potential buyers of your specific product/service. 
While short phrases are good they may also be too generic when it comes to searching for products for example if one was to search for “burgers” 660,000,000 searches come up anything from restaurants to recipes will appear. Therefore if you are a restaurant for example McDonalds you would really want to appear on the first page of the google search and preferably at the top that way your potential client does not need to scroll till the end of the page to find the product they are looking for. 
While long tail has a use of more specific phrases that allow clients to reach them easily despite the use of long words, however unlike short phrases customers are more prone to finding their exact product or service with long words. For example we have seen the use of “burger’’ didn’t bring McDonalds to the top of the page however the use of “fillet-o-fish mcdonalds price” brings up 31,500,000 searches with the Mcdonalds page at the very top.
It is always good to use short phrases however it is equally important to always scroll down to the bottom of the page to see what long phrases people are searching of and how large that particular group is.
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