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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	1. Give short answers to the following questions: (25)
I. What does product innovation mean?
Product innovation is the creation and subsequent introduction of a good or service that is either new, or an improved version of previous goods or services.

II. What are the major steps involved in the development of a new product?
Step 1: Generating.
Step 2: Screening The Idea.
Step 3: Testing The Concept.
Step 4: Business Analytics.
Step 5: Beta / Marketability Tests.
Step 6: Technicalities + Product Development.
Step 7: Commercialize.
Step 8: Post Launch Review and Perfect Pricing.

III. What does product lifecycle mean?
Product life cycle is the cycle through which every product goes through from introduction to withdrawal or eventual demise.

IV. List the stages involved in the product lifecycle.

1. The introduction stage of the product life cycle is where a new product is launched into a market.
2. In the growth stage of the product life cycle, the market has accepted the product and sales begin to increase.
3. In the maturity stage of the product life cycle, sales will reach their peak.
4. In the decline stage of the product life cycle, sales will begin to decline as the product reaches its saturation point.


V. Explain how the marketing mix has to be changed during the different stages of the product’s lifecycle?
During the development stage, the product may still be just an idea, in the process of being manufactured or not yet for sale. In this stage, the marketing mix is in the planning phase, so rather than implementing marketing strategies, the product producer is researching marketing methods and planning on which efforts the company intends on using to launch the product. The marketing mix for this stage includes ways to bring awareness of the product to potential customers through marketing campaigns and special promotions.

	
2. State whether the following statements are True or False: (5)
I. Product innovation is necessary to meet the changing preferences of consumers.
True

II. Products, which are thoroughly screened during the development stage, always succeed in the market.
False

III. New product ideas generate from consumers only.
False

IV. Product is introduced in the target market in full scale during market testing.
True

V. New products fail only because of unreasonable price.
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