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Marking Criteria:
 We expect the learners to write minimum one well expressed point in three lines against each allocated mark. This means one needs to write 15 lines with 5 well expressed points to get high grades for a 5 marks question.
For high grades use examples and illustrations where appropriate. 
	Please insert your completed assignment ( in word format)  here:


1. What is LinkedIn? How can you use it social media marketing? 

LinkedIn is a social networking website for people in professional jobs. It is used to bring people and companies together through a network. 
Users create a profile and update their data (training, professional experience, skills...)
Companies publish news and newsletters on their pages. 
All users can interact with each other with: comments, likes, creating groups & connections 
 
LinkedIn's marketing features and capabilities are generally used for B2B prospecting and retention or as part of an employer brand approach. They can also sometimes be used to reach specific B2C targets.

The main marketing levers for using the LinkedIn platform are:
· the creation of company pages
· the creation and management of groups and the ability to speak out within groups
· the social selling practices implemented by employees and managers
· employee advocacy schemes
· sponsored publications and the purchase of traditional advertising formats on the platform
· slideshare marketing

LinkedIn's main strength as a marketing platform is its ability to target individuals on job profiles, industries and professional issues.

LinkedIn marketing techniques and tools can also be used at the individual level for personal branding practices.

2. How tweets, re-tweets, and hashtags help you in your marketing on twitter? 

Twitter is a major social network for brand research, engagement and promotion. 

Tweets & re-tweets allow you to: 
· Promote the brand:  with relevant content
· Generate leads: know the people who interact with the brand
· Find the influencers in your sector to communicate
· Analyse the competition 
· Find and interact with trendy topics
· Edit and add images to your tweets
· Manage your subscriptions
· Schedule your publications for maximum impact with analysis tools

Hashtags allow you to: 
· Increase consumer engagement and impact
· Connect a subject and a brand across multiple channels: cross-channel campaigns
· Virtualize an event: the news travels around the world in a few minutes
· Monitor your reputation



3. Why is it good to build you blogs? What rules will you follow to write a blog? 

For a company, keeping a blog allows it to regularly post content on the latest news, changes, improvements. This makes it possible to keep current customers informed but to have visibility on the Internet and thus attract new prospects. 

A blog shows that the company has an interest in always evolving and adapting by proposing new things and new content.
 
Benefits: 
· Raise awareness 
· Increase web traffic (Google Adwords, SEM) 
· Start conversation 
· Establish trust
· Develop authority 

Rules: 
· Determine blog’s business objectives: built the brand, expand reach, support sales …
· Topics & features : key content categories to be included regularly  describe the focus. Ensure your content aligns with business goals and readers’ needs
· Simple content: post have to be short 
· Highlight the main idea
· Use tags & keywords: to generate interaction with the audience
· Define a voice: have a personality, tell a story, have a point of view, avoid corporate-speak 
Speak to one audience
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