
[image: image1.png]ﬁ
o R



                                                                  

	Student Name:
	Wesley Tol

	Student Number:
	30706

	Course:
	Advanced Diploma in Digital Marketing Level 5

	Assignment NO:
	1


Marking Criteria:
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1.1
Online marketing is a broad concept that stands for all marketing activities on and over the internet to help grow businesses. Because the importance of the internet on our society is increasing, online marketing is becoming increasingly important. Contemporary marketing budgets are shifting further from traditional media to new media. Internet Marketing is new and includes a wide range of techniques. It is actually a profession with different specialisations. Other common names for Internet Marketing are online marketing and e-marketing.
Internet Marketing has a number of advantages over traditional marketing
Relatively cheap - Internet is relatively cheap compared to traditional forms of marketing.
Conversion - Measuring results via the internet is often easier compared to traditional forms of marketing.
Personalised - Via the internet it is easier to make advertising expressions personal compared to mass communication with traditional marketing.
SDP (Segmentation / target group / positioning) - By using the internet it is often possible to reach a targeted audience.


	1.2
Web design and development: 
Web design is nowadays the umbrella term for everything that has to do with making websites. Webdesign not only has to ensure that all information is present on a website, but also that this is easy to read for visitors. In addition, it is important that this website is easy to find via search engines.
Affiliate programs:
Affiliate marketing is a form of online marketing where a website promotes an advertiser's products and in return receives a commission to achieve pre-agreed goals such as a click or sale.
Email marketing:
Email marketing is sending emails to your prospects and / or customers. By applying email marketing you come directly into the mailbox of your contacts and you can build a personal relationship.
Social Media marketing:
Social Media Marketing is a marketing technique where social media is used with the aim of achieving marketing objectives. It is an interactive form of marketing aimed at entering into a dialogue.
SEO:
SEO stands for Search Engine Optimisation. It involves actively optimising a website by improving internal and external factors (technology, content, authority) to visit the website or app on relevant keywords from search engines to establish higher rankings.
1.3
Email marketing:
Email marketing is sending emails to your prospects and / or customers. By applying email marketing you come directly into the mailbox of your contacts and you can build a personal relationship.
SEO:
SEO stands for Search Engine Optimisation, it is a collective name for all processes that contribute to the organic high score of a webpage in search engines. Effective use of SEO techniques makes it possible to attract more visitors to desired web pages. Components of an SEO strategy include link collapsing and keyword optimisation. Many companies that operate online depend on SEO because they want to generate digital traffic from keyword machines.
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